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BRAND ELEMENTS

PHOTOGRAPHY

Our unique photographic style
represents the London business
community in a way that is genuine,
authentic and communicates The
Chicago Approach through the use
of observed visual wit.
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London Guidelines

BRAND ELEMENTS

PHOTOGRAPHY
TIERS

We have two photography tiers.

Tier 1

Our distinctive tier 1 imagery style
captures our students and audiences

IN a genuine and authentic London
business environment. It plays a leading
role in our communications.

Images feature visual observations that
conceptually represent The Chicago
Approach and the real business benefits
that can be achieved upon studying

at Chicago Booth London.

Tier 2

This level features our faculty members
and London students in the campus
environment. These images support
tier 1 imagery to add context.
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BRAND ELEMENTS

PHOTOGRAPHY
SELECTION

When selecting imagery from our
library it is important to consider
the context and messaging that
It is supporting.

The diagram details six themes
and example imagery that
supports them.

[ Thinking differently.
[A Career progression.
[H [eading the way.
[ Problem solving.
[H L ondon business.

[[ Topical social issues.

01 |
Representing The Chicago I: Showcasing how The Chicago
Approach to thinking. : Approach benefits students.
— Interaction between the | . — Steps, lifts and escalators
subject’s head and an e represent reaching the
object or lighting. ‘ — . next level.

— Observational arrows illustrate
an individual’s career journey.

Demonstrating leadership _ ' , Visually turning problems
with a clear visual pathway g on their head.

or highlighting an individual. B — Interesting use of camera
— Floor markings, arrows, I orientation to see something
and openings that show B differently.
pathways. - — Perspectives that create
— Beams of light highlight people. e g optical illusions.
KT & — Shadows that reveal an idea.

05

Representing authentic —_ ' Highlighting real world stories
business life in London. === "_._ that would benefit from Chicago
— A thriving business = = ) 'O thinking.

community. ) — Commenting on current social/
— Travelling the city. political issues.

— The people and
the architecture.
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BRAND ELEMENTS

PHOTOGRAPHY
PRINCIPLES

We have six guiding principles
that must be considered when
commissioning new photography.

[ Visual wit and intrigue.

[A Business life subjects.

[E Authentic moments.

[ Accurate locations.

[[ Strong graphic composition.
[[@ Contrasting black and white.

Featuring observations that Business professionals
form a metaphorical relationship ., .= and entrepreneurs are
with the Chicago Approach | ~ B our primary focus when
(ingenious thinking, seeing | I capturing imagery.
differently) and the aspirations » A | Images are candid, not
of students (career progression). HE ., revealing the identity of

the subject.

Observe authentic life on the Subjects and observations
streets of London’s business : are captured in London
districts. Subjects should not business districts and

be posed. surrounding our

Imagery should not be overly London campus.
polished. If it's raining in a shaot, :
that’s fine, that captures the

moment and reinforces authenticity.

Images are fully considered with Imagery is shot in black and
strong graphic composition. white to complement the other
Images are simple, uncluttered i B visual elements and form part
and make intriguing use of the S S d of a distinctive look and feel.
surroundings. C The deep contrast creates

a crisp sense of clarity.

There should be a good balance
of both light and dark images.
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To ensure that all visual executions
of the brand are consistent and
fit-for-purpose, please avoid these
Image choices:

i

[ Do not use full colour imagery.

[A Do not use clichéd imagery
of the London skyline.

[H Do not highlight colour elements
of black and white imagery.

[ Do not use posed
or contrived imagery.
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Adobe Pholoshop 2021

R e i S ubo-Saleel: Layer ~ [0 E : B B §f e { T T o e
T | ﬂ . = Supt e :
¢ London Guidelines SELECT PHOTO 7] ADD LEVELS LAYER; INCREASE CONTRAST.

| Quick Export as PHNG "
_ Export As... ARl &

Renames Layer.

Laier Siyle
Emart Fllver

T o Dt

Dl

incraaie Comia 1
e i Do i 3
Inctaiie Conttind 1

Layer Content Options...
Layer Mask
Viector Mask

Craate Clipping Mask LEG Vibranca...

Hua/Saturathan...
Smart Obyects ¥ Color Balancs...

Video Layers Black & White...

Rasterize Phote Filter...

Mew Layer Based Shice Channal Mixer...
Calor Lookup. ..
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BRAND ELEMENTS

PHOTOGRAPHY
COLOR PRODUCTION

To ensure that all visual executions
of the brand are consistent, please

Grow Layers ;

Ungraup Layers I A Invwert...

Hid Layers . Posteriza...
Threshaodd.,.

Arfange > Gradient Map...

Combine Shapes ' | Selective Color...

. I 1 AR REE
Align | ERLTRRRLRRn RN i innn I .g
DaETr s 3 I EAR TR R rnel
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Lock Layara.. i i EEERRUEEDT|
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Salect Linked Layers

Marge Layers —— —

Meargs Visible - :..f"r._'
= » T i op & o §|

Flatten imaga

Matting

follow the steps detailed at right:

" Adobe Photoghop 2021

_.'_ .

[I] CHANGE TONE TO SHADOWS AND ADJUST -

Properties

o - WITH ABOUT +/- 20) . St :

Smari Filter Cyan fad
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Curves...
e M. Exposure...
Vector Mask
Create Clipping Mask Vibrance
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Smart Cbjects Color Balance...

wdwl_.wm Black & White...
Rasterizo ¢ Pholo Filter..,
L B d Slice Channel biner...

Color Lookup...
Group Layers
Lingroup Leyers 3G Invert...
Hide Layers : Pasterize...
Threshoid...
Arrange Gradient Map...
Combine Shapes Salactive Color._.
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Align
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Marge Down
Merge Visible

Flatten Image
Matting
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To ensure that all visual executions
of the brand are consistent, please
follow the steps detailed at right: I
MAKE A DUPLICATE OF THE IMAGE LAYER s
AND BRING IT TO THE TOP. CHOSEAHIGH ®=#®Tt8&*® = = @ TJU &l
PASS FOLDER (UNDER FILTER > OTHER). ,:-~ & T N o
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BRAND ELEMENTS

PHOTOGRAPHY
COLOR PRODUCTION

To ensure that all visual executions
of the brand are consistent, please
follow the steps detailed at right:

ares:| Vitg
b catsci| exco.
LI entia|latur (g
’( .
d 3
¥ d

I} CHANGE THE BLEND MODE OF
THE HIGH PASS FILTER LAYER TO
LINEAR LIGHT.

* THIS SHARPENS THE IMAGE DETAILS. IT MIGHT BE TO0
STRONG AN EFFECT ON FACES. IF NEEDED, A MASK CAN
BE ADDED TO THE LAYER AND SOFT BRUSH USED TO
ERASE/DIMINISH THE EFFECT IN SPECIFIC AREAS.

- = 0 of ln |l e

m AT THIS POINT LEVELS AND COLOR
BALANCE LAYERS CAN ADJUST IF

Invite...

Share on Behance...
Saarch Adobe Stock...
Place Embedded...

Place Linked...
Package...

Automate
Scripts
Import
Import from iPhone

File Infa...

Adobe Photoshop 2021

] _1
s I

Version History
Print..
Print One Copy
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BRAND ELEMENTS

T
PHOTOGRAPHY B
BLACK AND WHITE B i
PRODUCTION

To ensure that all visual executions = : F Sl

e -

of the brand are consistent, please it mage [ [Laysr| Type Select Fiter 3D View Plugins Window Help

follow the steps detailed at right: — ﬂ_h = ‘Mn?ﬂﬁfsz_mmm

Ik} ADD LEVEL LAYER. ADJUST TO HIGH CONTRAST. . .. v o i

Choick Export as PG
Export A

Rename Layer...
Layer Style

Srart Filtar

Hlﬂ“_ll.lrll_
LH-,I-F I:'nnrznl: Dp:u-.:n;. -

| Curves...
Layer Mask Exposure, .,

Vactor Mask
Create Clipping Mask . Vibrance...

Hue/Saturation...
Smart Objects Color Balance...

Video Layers Black & White...
Hasterize Photo Filter...
N Rased Slice Channel Mixer...

m ADD BLACK AND WHITE LAYER
AND ADJUST SLIDERS TO ACCENT

i S R Y e et
Layer Content Options...

Layer Mask
Vector Masgk
Criate Clipping Mask

Smart Objects
Wideo Layers

Rastarire
Maw Layed Based Slice

Group Layers
Ungroup Layers
Hide Layers

ArTanga
Combine Shapes

Allgn
rsinbute

Loek. Laysrs...
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Spdect Linked Layers

Merge Layors
Merge Wiz bla
Flatten imags

hatting
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Codor Balance...
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Matting
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Save
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k Paths

Export 5
Generate )
Share...
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Search Adobe Stock...
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Package...
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BRAND ELEMENTS

PHOTOGRAPHY
BLACK AND WHITE
PRODUCTION

To ensure that all visual executions

dI Tirmd
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Scripts
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of the brand are consistent, please
follow the steps detailed at right:
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