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Introduction

Business Analytics software

Analytics continues to be one of IBM’s top priorities and one
of the company’s most important growth opportunities. As a
result, in January 2009, Business Analytics was established
as a stand-alone Software division along with Lotus, Rational,
Tivoli, Information Management and Industry Solutions. Business
Analytics is now an integral part of the newly expanded IBM
Software story and a driving force in our company’s growth
strategy.

The brand guidelines provided in this style guide will help us
leverage the power of the IBM brand — the second most
recognized brand in the world — while ensuring minimal
disruption to the established brand equity of IBM Business
Analytics products in the marketplace.

This document is intended for designers, writers, marketers
and others involved in the development of Business Analytics
collateral. It includes visual standards and guidelines for
brochures, case studies, data sheets, solution briefs, execu-
tive summaries, technical white papers, thought leadership
white papers, flyers and interactive PDFs, and is intended to
promote consistency and brand identity for IBM Business
Analytics products worldwide.

The IBM logo should be used in all materials. See the corporate
style guide for correct logo usage. The hexagon graphics that
appear in this style guide are not to be used in collateral.

For further direction or clarification on these guidelines, please
contact Stacey Balkansky at sbalkansky@us.ibm.com.

The Brand

» The IBM brand is one of the most instantly recognizable brands in the world.
According to the 2011 Interbrand report, IBM ranks as the second most
valued brand in the world: www.interbrand.com/en/best-global-brands/
best-global-brands-2008/best-global-brands-2011.aspx.

» IBM invests hundreds of millions of dollars on global marketing and
communications. These investments deliver greater value in strengthening
the brand when all deliverables follow the same basic standards, regardless
of country, language or medium.

¢ Every output, large or small, says something big about the IBM brand.
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Overview, document IDs and capitalization

Overview

The templates shown at left are to be
used in creating all IBM Business Analytics
collateral. They should incorporate the
IBM logo which can be found on the
Marketing wiki: w3.tap.ibm.com/w3ki07/
display/COGNOSMARKETING/
Brand+Identifiers. All collateral should
maintain 30 percent white space on each
page to ensure that translated versions
of the document will not require reformat-
ting. You may add additional pages if
needed to provide enough white space.

The collateral templates have been
customized for our division and can be
downloaded at: w3.tap.ibm.com/w3ki07/
display/COGNOSMARKETING/
Collateral+Templates. Please do not use
the templates available in the Marketing
Asset Manager (MAM) repository.

For more information on how to create
quality content please visit w3-03.ibm.
com/marketing/dist/ce creating_quality.html.

Document IDs

Every externally facing document must
include an IBM Document ID Number.
This 14-digit number appears on the last
page of each document. If you need a
DoclID number for a document that was
not developed by Creative Services or if
you have any questions about document
coding or document management
procedures, please contact Scott Mullins
at smullins@us.ibm.com.

In addition, it is recommended that each piece of collat-
eral acquires an SSI/SDA link, a permanent URL that
points to a PDF version of the document on the IBM
website. Once it is assigned, this link will not change,
even when a new version of the document has been
uploaded. When linking to collateral in an email or other
document, only the SDA link should be used, and not the
actual PDF attachment. This will ensure that internal and
external clients always have access to the latest version
of a document.

Capitalization

Favor sentence-style headings and lowercase text. In
general, use a lowercase style in text and use sentence-
style capitalization for headings.

Capitalization styles

[tems such as headings, captions, labels, or interface
elements generally follow one of two capitalization styles:
sentence-style capitalization or headline-style capitalization.

Sentence-style capitalization: This style is predominantly
lowercase; capitalize only the initial letter of the first word
in the text and other words that require capitalization,
such as proper nouns. Examples of proper nouns
include the names of specific people, places, companies,
languages, protocols, and products.

Examples of sentence-style capitalization

o Business models

Creating Boolean expressions

Planning network architectures

Properties and settings for printing

» Requirements for Linux and UNIX operating systems

Headline-style capitalization

This style uses initial uppercase letters for all significant
words in the text. In headline-style capitalization,
capitalize the initial letter of the following words:


w3.tap.ibm.com/w3ki07/display/COGNOSMARKETING/Brand+Identifiers
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Capitalization

 The first and last words of the text

« All nouns, pronouns, adjectives, verbs, adverbs, and
subordinating conjunctions such as after, although,
because, before, how, if, than, that, though, until,
when, where, whether, and while

» Any word in a hyphenated compound that is not an
article, preposition; or coordinating conjunction

e The last word in a hyphenated compound, regardless
of its part of speech

In headline-style capitalization, do not capitalize the initial
letter of the following words:

« Articles, except as the first word
Coordinating conjunctions

Prepositions, except as the first or last word
e The “t0” in an infinitive

The following list shows the headline-style
capitalization of common words:

a during  Much This

an for nor to

and Hers or versus
Another Him Our We
Any His Ours What
Anyone How Output ~ When
Anything | over Where
Are If regarding Whereas
as in Several  Which
at Input She While
Away into Some Who
Be Is Such Whom
Because It Than Why
beside Its That with
between  Itself the without
Both Many Their yet

but Me Theirs You

by Mine Them Your
concerning More These Yours
Do Most They

Examples of headline-style capitalization
e Punctuating Lists and Glossaries
« Variables to Be Determined by the Program
« |IBM 3684 Point-of-Sale Terminal

Capitalization and abbreviations

Confirm the capitalization for the spelled-out form of

an abbreviation; many spelled-out abbreviations do
not require initial uppercase letters.

Examples (incorrect)

« Graphical User Interface (GUI)

o Local Area Network (LAN)

« Service-Oriented Architecture (SOA)

Examples (correct)

 graphical user interface (GUI)

o local area network (LAN)

« service-oriented architecture (SOA)

Most spelled-out forms of language and protocol
names have initial uppercase letters.

Examples

» Hypertext Transfer Protocol (HTTP)

» Unified Modeling Language (UML)

» Web Services Description Language (WSDL)
« Wireless Application Protocol (WAP)

When you spell out an abbreviation, do not capitalize
letters in the middle of a word to show the origin of an

initialism.

Example (incorrect)
« eXtensible markup language (XML)

Example (correct)
» Extensible Markup Language (XML)



Boilerplate and trademark guidelines

IBM Business Analytics software

boilerplate
The marketing boilerplate below may be applied to all
Business Analytics marketing communications materials.

About IBM Business Analytics

IBM Business Analytics software delivers actionable
insights decision-makers need to achieve better
business performance. IBM offers a comprehensive,
unified portfolio of business intelligence, predictive and
advanced analytics, financial performance and strategy
management, governance, risk and compliance and
analytic applications.

With IBM software, companies can spot trends, patterns
and anomalies, compare “what if” scenarios, predict
potential threats and opportunities, identify and manage key
business risks and plan, budget and forecast resources.
With these deep analytic capabilities our customers around
the world can better understand, anticipate and shape
business outcomes.

For more information
For further information or to reach a representative
please visit ibm.com/analytics.

Request a call

To request a call or to ask a question, go to ibm.com/
business-analytics/contactus. An IBM representative

will respond to your inquiry within two business days.

General guidelines for marking trademarks

e The IBM logo must appear on all IBM communications,
accompanied by the registration mark (or the appropriate
mark for your geographical area).

o Trademarked IBM software brands, subsidiaries, products
and services should be marked with ® or ™ as
appropriate.

o Trademark symbols should be used the first time an
item appears on the page. Thereafter they can be
omitted.

e Because the IBM logo is always marked with ® on
the back cover of printed literature, there is no need
to mark IBM in body copy.

* When the logo appears on both the front and back
covers of a printed communication, the registration
mark should appear only on the back cover logo.

» In cases such as promotionals, banners or websites,
registration marks should appear on the front or at the
beginning of the piece.

o For style purposes, do not mark the first occurrence
in a headline or title. It is not necessary to use ® or ™
in cover letters.

e Check with local IP counsel regarding the use of
trademark symbols outside the U.S.

Order of trademark attributions

The trademark attribution should list IBM products first,
followed by company trademarks, followed by the generic
trademark attribution for all other companies. Within each
category, trademarks should be listed alphabetically.

Always include the IBM logo in the list of trademarks. For
example; AlX, IBM and the IBM logo are trademarks or

registered trademarks of International Business Machines
Corporation in the United States, other countries or both.


www.ibm.com/analytics
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Copyright and trademark guidelines

Trademark attributions for non-IBM

companies

With few exceptions, it is not necessary to mark other
company trademarks. However, the following statement
should appear on the trademark attribution page: “Other
company, product and service names may be trademarks
or service marks of others.”

IBM has contracts with five other companies requiring IBM
to mark their trademarks with ® or ™. Refer to the IBM
Trademark Web page regarding these contracts. You need
only mark and attribute those marks that you actually use.

Non-IBM trademarks
Trademarks of companies that have legal agreements
with IBM.

» Do not mark first occurrence in text, with ® or ™,

« List the trademarks in the attribution statement.

« Put the non-IBM trademark attribution text immediately
after the appropriate boilerplate text for the IBM
trademarks.

» Arrange the attribution statements in alphabetical order
by company name.

» Use a separate paragraph for each special non-IBM
company unless space does not permit.

The following are non-IBM trademarks that BA writers
may encounter:

Linux, UNIX, Microsoft, Windows, Windows NT, and the
Windows logo, Java and all Java-based trademarks and
logos

Adobe, the Adobe logo, PostScript, and the PostScript
logo, Intel, Intel logo, Intel Inside, Intel Inside logo, Intel
Centrino, Intel Centrino logo, Celeron, Intel Xeon, Intel
SpeedStep, Itanium, and Pentium

See the Copyright and trademark information page for
the complete list of special non-IBM trademarks.

In summary, only IBM trademarks are noted in our collat-
eral. We do, however, call out in the attribution statement,
only the “special non-IBM trademarks.”

Trademarks of other companies

« When non-IBM products or companies are not included
in the attribution list of non-IBM trademarks, carefully
spell and capitalize those product names as the other
companies do.

— Those names might be trademarks, even though
we are not required to mark or attribute them
explicitly.

— Try to precede the first occurrence of non-IBM
trademarks with the name of the trademark
owner.


http://www.ibm.com/legal/us/en/copytrade.shtml#section-special
http://www.ibm.com/legal/us/en/copytrade.shtml#section-special
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Copyright and trademark guidelines

IBM trademarks

o Mark first occurrence in text, with ® or ™: no mark for
subsequent mentions.

 List IBM, the IBM logo, and ibm.com in the trademarks
attribution statement.

 List brand names and product names in the attribution
statement if they are trademarks.

« List only the brand and product names that are the
main subject of the document.

See the Copyright and trademark information page for
the complete list of IBM trademarks. As well as trade-
marks in the main list, the following partial list of brand/
product names should be marked on first use and
included in the IBM attribution statement:

N® logo, IBM® Netezza®, Netezza Performance Server®,
NPS®, Pintail™, Skimmer®, Twinfin®, Clarity.Confidence.
Control®, Command Center®, Intelliclose®, OpenPages®,
OpenPages® device, Sarbanes Oxley Express®, SOX
Express®, and The New Era of Risk Management®
Clementine®, Lexiquest®, and Quancept®

Legal guidance

“Do not include every single trademarked brand or
product name in the attribution statement; instead,
include only those brand and product names that are
the subject of the marketing information. For example,
a brochure about Lotus might mention DB2 and
WebSphere products, but the attribution statement
would include only the Lotus brand and the Lotus
Notes product.”

BA writers’ guidance
When in doubt, include the brand/product name in
the attribution statement.

Other guidance
Trademark symbols are not required in:

Titles, headings, covers, or citations to book titles
Tables of contents

Figure lists or table lists

Captions of figures or tables

Examples and example phrases

Glossaries

Index entries

Trademarks on the web
» Mark the first occurrence on each web page.

Other

» Trademarks should be used as adjectives that qualify
nouns instead of as nouns.

* Do not use trademarked terms in possessive form.

e Do not combine a trademark with other words, or with
prefixes, suffixes, symbols, or numbers, either as one
word or with a hyphen (e.g., POWER5-based systems;
AIX/UNIX).


http://www.ibm.com/legal/us/en/copytrade.shtml#section-special
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Copyright and trademark guidelines

SPSS/Cognos example
[Headline] IBM SPSS Modeler Premium gives you easy
access to data

[Subhead] Includes any type of database

From the IBM® SPSS® Modeler Premium visual interface,
you can easily access and integrate data from many
sources, including data in virtually any type of database,
spreadsheet or flat file (such as IBM SPSS Statistics,
SAS and Microsoft Excel files), textual data and data
from Web 2.0 sources (such as RSS feeds), IBM SPSS
Data Collection products files, and IBM Cognos®
Business Intelligence and legacy systems with IBM
Classic Federation Server and zDB2 support. No other
data mining solution offers this versatility.

What’s new

» IBM Cognos software integration

* IBM Netezza® functionality

» Enhanced IBM InfoSphere® Warehouse and
IBM DB2® functionality

o Support for UNIX

 Support for Linux on System z®

The ® mark and copyright notice
IBM is a registered trademark, and this should be
indicated at the first or most prominent place it appears.

Product families such as SPSS and Cognos are also
registered trademarks, and when used as part of a
product name, the ® mark should be used on first or
most prominent mention. Please consult local legal
counsel for trademark guidance. Business Analytics is
not a trademarked term.

Materials created by IBM, including emails and web
pages, are considered copyrighted and should carry the
© symbol. There is a special copyright notice that should
be included on any piece of collateral material (see the
separate Style Guide — Collateral). On other pieces, the
phrasing is simply: © Copyright IBM Corporation [current
year].

© Copyright IBM Corporation 2011

IBM Corporation

Route 100

Somers, NY 10589

Produced in the United States of America

May 2011 (include current month and year here)

IBM, the IBM logo, ibm.com, SPSS, and Cognos are
trademarks of International Business Machines Corp.,
registered in many jurisdictions worldwide. Other product
and service names might be trademarks of IBM or other
companies. A current list of IBM trademarks is available
on the Web at “Copyright and trademark information” at
www.ibm.com/legal/copytrade.shtml.

Linux is a registered trademark of Linus Torvalds in the
United States, other countries, or both.

Microsoft and Windows are trademarks of Microsoft
Corporation in the United States, other countries, or
both.

Netezza is a registered trademark of Netezza Corporation,
an IBM Company.

UNIX is a registered trademark of The Open Group in the
United States and other countries.


www.ibm.com/legal/copytrade.shtml
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Color palette

Templates adopt the Smarter Planet color palette.

» Palette consists of 3 levels of hues for each color family

» Colors to be used at 100%, no screens

» Each template has its own color system

e PDFs of the CMYK, RGB and HEX colors are available
on the wiki in the demand marketing section at w3.tap.
ibm.com/w3ki07/display/COGNOSMARKETING/
Demand+Generation

Please note: the CMYK color values are different from
the default settings in most programs. Please create
the CMYK versions in the swatch palette.


w3.tap.ibm.com/w3ki07/display/COGNOSMARKETING/Demand+Generation
w3.tap.ibm.com/w3ki07/display/COGNOSMARKETING/Demand+Generation
w3.tap.ibm.com/w3ki07/display/COGNOSMARKETING/Demand+Generation
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IBM Expressions

IBM Expressions

What is an IBM Expression?

This is a graphic element to connect to the IBM brand.
Color blocks (no photos) or Image blocks (photos
embedded) may be used at the discretion of the project
sponsor and Creative Services.

The new IBM visual expressions are for use only on
IBM approved collateral templates. They must not be
used for any other purpose (merchandising, signage,
promotional treatments, etc.) without specific approval
from the CHQ Brand Expression team.

Color block — Used in data sheets, solution briefs,
brochures, flyers, technical white papers or other
documents when the content is about a product or
combination product offerings.

Image block — Used in solution briefs, brochures,
thought leadership white papers or other documents
when the content has a particular theme (such as an
industry focus) in which the use of an image can help
articulate the message.



o Helvetica Neue
— 45 Light
— 46 Light Italic
— 55 Roman
— 56 Italic
— 65 Medium
— 66 Medium Italic
- 75 Bold
— 76 Bold Italic
e Janson Text
— 55 Roman
— 56 Italic
- 75 Bold
— 76 Bold Italic
e |ITC Lubalin
— Extra Light
— Extra Light Oblique
— Book
— Book Oblique
— Demi
— Demi Oblique
» Berthold Bodoni
— Light
— Light Italic
— Regular
— ltalic
— Medium
— Medium Italic
« Arial (Arial is used only for digital appli-
cations like websites and presentations
because of its universal compatibility
and apparent similarity to Helvetica Neue.)
— Regular
— ltalic
- Bold
— Bold Italic

All font files are available for download on the
Marketing Asset Manager: 217.28.164.25/
IBMOO1/templates/login.html. You will need to
register to gain access. Approval is required to use
this system and typically takes 24 hours to process.

12

Typefaces

Core type families
Helvetica is best suited for headlines and body copy

It is the font of science and the information age, with

a precision and a purposeful neutrality that command
respect. When objectivity is the goal, we lean on
Helvetica to do the hard work of conveying information,
specifications and the basics. It does the job—and never
attempts to outshine the content.

Its clean confidence makes it ideal for headlines and
signage. It is also very approachable and, therefore, a
useful typeface for body copy. Used incorrectly, however,
its industrial qualities become pronounced, and because
of its universality the typeface does not immediately
signify IBM.

Janson is best suited for body copy and pull quotes
Janson is the most human typeface we use. It is ideal for
communications that seek to build a case and persuade.
an audience. Janson is easy on the eyes and carries the
conversation well over several pages or just a few words.
Its warm elegance helps to convey IBM’s intelligence and
thoughtfulness.

Janson is extremely effective as body copy and to
represent the voice of an individual—for example, in pull
quotes. However, it does not read well at larger scales,
such as on signage.

Lubalin is best suited for numbers, facts and statistics
Lubalin is the most technical typeface we use. Born in
1974, its stable friendliness is reminiscent of textbooks.
Lubalin presents facts, figures and ideas with clarity. It is
best when used large and judiciously.

It excels when used for page numbering, statistics, hard
facts or any other bit of verbiage meant to immediately
convey meticulousness and accuracy. However, when
used at length—as body copy, for example—Lubalin
becomes cluttered and difficult to read.

Bodoni is best suited for headlines and signage

Bodoni is the most classic typeface we use. Designed
more than 200 years ago by ltalian printer Giambattista
Bodoni, this is the typeface of the established—used for
decrees, formal invitations, books and official announce-
ments. It is the face of a company that is enduring, a
company that has something to say.

Bodoni is characterized by its distinctive combination of
thin and thick strokes, and has been in use at IBM since
1956. Because of its drastic variation in line weights, it is
ideal for larger-scale applications, such as headings and
signage, but loses legibility when used in large blocks of

copy.

Arial is best suited for digital applications and live text
Arial is a font that is similar in appearance to Helvetica.
It is almost universally available across platforms and
systems, and we use it for its on-screen compatibility,
whether in PowerPoint, on the web or on other digital
platforms. We do not use Arial in printed material.

Applications

To combine these faces intelligently, we always give
careful consideration to the types of conversations we
intend to have with our audiences.

Official and authoritative:

LLead with Bodoni for headlines and subheads and
support with Helvetica and Janson for call-outs, pull
quotes and body copy.

Educational:

LLead with Lubalin for headlines and subheads and
support with Helvetica and Janson for call-outs, pull
quotes and body copy.

Factual:

LLead with Helvetica for headlines and subheads and
support with Helvetica and Janson for call-outs, pull
quotes and body copy.


http://217.28.164.25/IBM001/templates/login.html
http://217.28.164.25/IBM001/templates/login.html
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Brochure

A brochure is a document that describes the position,
strategy, features, functions and client benefits of a
product, solution or service. Most brochures begin with
an overview and then provide detailed information about

IBM offerings.

4.375"

Note: The brochure is
the only document in the
system that does not
use the collateral type
identifier below the
business unit identifier.

Title

Helvetica Neue 75 Bold
24/26 pt, left aligned
-10 tracking

Subtitle
Janson Text 56 ltalic

14/16 pt, left aligned

1BM Software
Asset Management

Asset Management to
Support Product Lifecycle
Management (PLM)

Leveraging Asset Management to benefit PLM projects

All brochures developed for IBM SPSS and IBM Cognos
products use PMS 323 teal. For all other product families
in the Business Analytics division, it is permissible to assign
your own color system to your materials. Or, if preferred,
you may adopt the system provided in this guide.

Wby
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Brochure

Brochure

5

2 Main Tl of Buchure

:

Left Eyebrow (Main Title)
Janson Text 56 Roman
7 pt, left aligned

Right Eyebrow (Business Unit)
Helvetica Neue 65 Medium
6.5 pt, right aligned

Headline
ITC Lubalin Graph Demi
12/15 pt, left aligned

Body Copy
Janson Text 55 Roman
9.5/13 pt, left aligned

Subhead 1 (color)
Helvetica Neue 75 Bold
10/11 pt, left aligned

Subhead 2
Helvetica Neue 75 Bold
9/11 pt, left aligned

Boxed Headline
Helvetica Neue 75 Bold
9/11 pt, left aligned

Boxed Body Copy
Helvetica Neue 65 Medium
9/12 pt, left aligned

Bullets
See Paragraph Styles

2.75"

i A

The IBM global business

services advantage.

Tonemaquid qui blaceprero volorat. Dus es elent hareillabore.
coratiis ut dest, od ut facerferia ditinis quatur alis ipsunt quis
autet porate quatis eatis voluptatet ut quam hiciis perate
dollore, sed que verupta spereru ptianimus. Nis eos nest, que
pre latio. Ria illores inullorio qui dis pre quae voluptatem.
Liquistio voluptis res et est, expe cum soluptatur rem illaborem
doluptiame pero volore cusam diates mo molor aut as aut eum
quo quam delluptiscid esciis ¢l in.

Omniatas illium rebro magus repastium namit
Qui acepudi oreprac mo omnia non rerac offici berion con
nietur sum nectorerum expe dolupturias expernam apidus
voluptio temporibus arum, conseditate sed maximod catum
voloreic tem fuga. Faciamendit, explicia is eaqui aut entis
enditat. funtectus et audis simus erfere niminus aut as quac esc
carum pro incimpe rernatus et aut evellup tusandi omist.

Let IBM help finance your
application projects
Dolorae doloresseque volupis molesto tatquunt, corepedis
pre pratiae ritemp i it ra sinis
exerspedis aut omnisit volentenist qui dolupti ureptam ex
i acienda imin nia com-

nim ilia doloreium, vellam, seque dem et velicto taturibusam
quia doluptas et omnimolut dolute pro estemqu osandem
quuntio riorae et magnatet asimpor rorerrorenis sam el es-
equatur am aliciis volendi doloreribus que voluptatium natio-
reic te utest velisqu iatatur, core etur similitasi nobit eum con
est aute nis eum quaecullabo. Nequam escia et fugiame nis-
ciur millam, ut quiscil.

Harum omnisicam que bist ea incimpe ramost
Bitiam, quiat. Exus delitati sam dolum demperio funtectus et

audis simus erfere niminus aut as quae ese earum restrum quat
llup tusandi omnist, ut peliquac

+ Conecatuscid magnis et cossum quia dusda
qui as de volupti acctas rem quis con rerferi buscidel s ipid
quiam. Cea et acest apellent que debis aut aut maiorumet.

~ Non coris perum qui renest, et ideseri ossequam fuga.
Trarque net adigende eate volecer iscium elitin
conccatuseid magnis et cossum quia.
+ Labor rest adis sinctem venimus rectecto iuscia

pro incimpe
senis mod enisimi numqui to volo qui vero cum, eaqui beri cor
sinihit, omnisciam, as autem aut quatur, sim nosanis aut adio
entiis de ni que debitatem vellatum ero blaut porestem
accuptati optium, tem ipis aut remperc fumet, culla voluptas
aut odi con culpa velendac. sum que nulparunt ipsum numaquia
volutate laut aut alit, idissun totat. Uptatum rehenistius. Bist,
experatem b to in pres pa sccac liquas cos

ius P

eritacp dolumnit.”

Improving alignment of
supply and demand

Venducit rehenis ea qui net omihilit, unte et, que si ditiorem
etustiat erisquid utem quas nimaiorem volorio nsequis labor
ites sitiatque nonseeum vel maxime mi, estem volorest
expedipit it utatatur autemque ex erum est, odi alia sum.

| 3.525" |

‘millabo reptasi temperum acersperro ommo ea as as mo
tempores volupta quiatatus as expellabo.

I 3.525" |

" minimum lower margin

Business Ut

“Inullen dellenducil ma non
nestemn expedignibil magnis
estotatis quiducia dolovibust ipsus
aut eum que ium utent lant
dolut aut aspiendem eum autate
eosam harchit earchiliti vendende
erspient ut optaturem as.”

—Faceperio Tem

Pull Quote

Janson Text 56 ltalic

Size is based on length of copy.
Enlarge type to fill both columns
left aligned with proportional
leading.

Optional pull quote should only
be utilized to display a key point
worthy of this impact level.
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Case study

Case studies follow a certain chronology, both in the
body copy and in the overview copy. The case study first
describes the client problem, which is followed by a
description of the IBM solution and concludes with the

resulting outcome.
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families in the Business Analytics division, it is permis-
sible to assign your own color system to your materials.
Or, if preferred, you may adopt the system provided in

this guide.
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Smarter Planet case studies focus on client solutions that
are instrumented, interconnected and intelligent. Client
solutions must first be validated and approved as
Smarter Planet by the IBM Corporate Smarter Planet
Review Board (SPRB) prior to being placed in a Smarter
Planet case study template.

Case studies typically include the client’s logo on page
one directly above the Highlights section. If the client
logo is not available, the area must be left blank. The IBM
logo must be included on the back page of every case
study.

Images, which include charts, stock photog-
raphy and screenshots may not be used on
the front page. Screenshots may not be
used in case studies. Stock photography
may be used on subsequent pages.

Please contact Rosemary Lundberg at
Rosemary.Lundberg@us.ibm.com for any
questions related to case studies.
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Data sheet

A data sheet provides a comprehensive, easy-to-read
reference written from a client-benefit perspective that

outlines functionality, technical specificatio

and capabilities of an IBM product. (Information about

service or solution offerings is usually pres
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questions. What is the business value? How does it
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Data sheet
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the color/image block color
from the cover.
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right hand corner.
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Solution brief

The solution brief provides a comprehensive, easy-to-
read reference written from a client-benefit perspective
that outlines the functionality, benefits and capabilities of
an IBM solution or service offering.

All solution briefs developed for IBM SPSS and IBM
Cognos products use PMS 348 green. For all other
product families in the Business Analytics division, it is
permissible to assign your own color system to your
materials. Or, if preferred, you may adopt the system
provided in this guide.

Unlike data sheets, which cover point products, solution
briefs are used to present information about service and
solution offerings.

Content should address anticipated client questions.
What is the business value? How does it work? Why is
IBM the right partner to provide these solutions?

Highlights are set apart from the body copy to summarize
key points and serve as a quick reference.

1BM Sales and Distribution Cor
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Body Copy
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sintior iosae. Tetur sunt. Solorehenit,
ocaus, iurre, et, que dent, eatia volorum
‘explaboreium si omnisi debis dolores ad
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ssimenienime ad maio minciatur alisti comnihiciis doluptat autetur anis.
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Solution brief
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Figure 4: Od molupic iatium non por maxim untibus, et quassunt. Abo. Lest ese de
mos doluptate nullest

+ Cum aut elestia es diantius quistia commolu pratemporit hilit aut offici
nostibusanis aut doloreheni ducient qui offic

+ Uptamendit rem repellabo. Nequisquist faccus et vel ipicilum maximus
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Solut eturibus molum acera vent fuga.

Ut quosam latibus alitios nobis.
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in pos erum doluptati alitam quas ra voluptatia volupis del min
nonsequae enis esto eum rem volumquibus, sandusam nos mo voluptis
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Solution brief
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the color/image block color
from the cover.
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Executive summary white paper

The executive summary white paper provides an execu-
tive audience with a high-level overview, and/or acts as a
teaser to general audiences before or instead of reading

the full paper.

All executive summaries developed for IBM SPSS and
IBM Cognos products use PMS 640 blue. For all other
product families in the Business Analytics division, it is
permissible to assign your own color system to your
materials. Or, if preferred, you may adopt the system
provided in this guide.
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~ Four routes to a smarter enterprise
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Messaging and Collaboration

The Smarter Planet

A mandate for CIO leadership in
a radically changing world
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Us volupicti bera nesti sitiaspe namenec aecias volorisque venimus
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Executive summary white paper
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the color/image block color
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The document number is
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Technical white paper

A technical white paper is an in-depth document written
in the style of an article that would be published in a
technical or scientific journal. It may cover a very specific
aspect of a technical subject or provide information
similar to that of technical guides or manuals, and
include detailed instructions and/or benchmark test
results. It helps IT managers and their staffs learn more
about a particular technical product, product element,
architecture, infrastructure or methodology. The paper
should present the underlying strategy, rationale and
wisdom leading to a particular product or approach, but
should not be written as a “sales” document.

IBM Systems and Technology Group December 2008
Technical White Paper
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8
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2 Spemuntissit ‘moditaspel modite sedis rem quiatur ionsequatium haruntur repedis
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All technical white papers developed for IBM SPSS and
IBM Cognos products use PMS 640 blue. For all other
product families in the Business Analytics division, it is
permissible to assign your own color system to your
materials. Or, if preferred, you may adopt the system
provided in this guide.
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Technical white paper
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About IBM Business Analytics

IBM Business Analytics software delivers complete, consistent

and accurate information that decision-makers trust to improve

business performance. A comprehensive portfolio of business

intelligence, predictive analytics, financial performance and
trategy and analytic provides clear,

immediate and actionable insights into current performance and
the ability to prediet future outcomes. Combined with rich
industry solutions, proven practices and professional services,
organizations of every size can drive the highest productivity,
confidently automate decisions and deliver better results.

As part of this portfolio, IBM SPSS Predictive Analytics software

ly act upon

helps organizations predict future events and proactiv
that insight to drive better business outcomes. Commercial,
government and academic customers worldwide rely on TBM
SPSS technology as a competitive advantage in attracting,
retaining and growing customers, while reducing fraud and
mitigating risk. By incorporating IBM SPSS software into their
daily operations, organizations become predictive enterprises ~
able to direct and automate decisions to meet business goals and

achieve measurable competitive advantage. For further information
or to reach a representative visit www.ibm.com/spss.
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Thought leadership white paper

A thought leadership white paper presents an in-depth,
strategically written analysis of the market (e.g., client
set, industry, geography or solution area) and the IBM
approach or “point of view” from a business perspective,
based on research and IBM experience. Discussion may
focus on an important emerging business topic or tech-
nology relative to industry and/or market trends. These
assets often credit an author for the work. Marketing or
sales information should not be included in the main body
as it may appear too self-serving. However, a separate
section at the end may reference IBM offerings or solu-
tions that can address the business problem.

Thought Leadership White Paper

Getting personal
with business continuity

Five critical success factors in
overcoming workforce disruptions
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dolorun reris nestiis imillen dacpedi cimolore sus derepe excea
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Ut baritam ra cus, consed qui dolorum essundae
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tatem laborum doloreped unt velesequiate sumende platem
‘nemporerro que nis modis.

As illum etusa veles min plabo. Xerum est, te
volut eium labo. Et ut rebento tatiae sunt
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Soloris es et ant fugia pa dolorem rest fugia voluptatiate idem
quatum inverum enderitatur mi, odit repe quo dolore consecu
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odit repe quo dolore consecu ptaerro
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About IBM Business Analytics

IBM Business Analytics software delivers complete,
consistent and accurate information that decision-
makers trust to improve business performance. A
comprehensive portfolio of business intelligence,
predictive analytics, financial performance and strategy
management, and analytic applications provides clear,
immediate and actionable insights into current
performance and the ability to predict future outcomes.
Combined with rich industry solutions, proven practices
and professional services, organizations of every size can
drive the highest productivity, confidently automate
decisions and deliver better results.

As part of this portfolio, IBM SPSS Predictive Analytics
software helps organizations predict future events and
proactively act upon that insight to drive better business
outcomes. Commercial, government and academic
customers worldwide rely on IBM SPSS technology as a
competitive advantage in attracting, retaining and
growing customers, while reducing fraud and mitigating
risk. By incorporating IBM SPSS software into their
daily operations, organizations become predictive
enterprises — able to direct and automate decisions to
meet business goals and achieve bl iti
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Interactive PDF (short form)

Interactive PDFs can be used to provide basic “naviga-
tion” capabilities to otherwise traditional collateral. For
example, an interactive PDF should be utilized when you
want readers to be able to move quickly between
sections in a brochure, white paper or other type of asset.
The interactive PDF is primarily viewed on screen and can
either use a short form or long form, depending on the
levels of content and sections being presented.
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Client needs

Mernatus et aut evellup tusandi omnist, ut peliquae
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About maintenance and

technical support services
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About IBM Business Analytics

IBM Business Analytics software delivers complete,
consistent and accurate information that decision-
makers trust to improve business performance. A
comprehensive portfolio of business intelligence,
predictive analytics, financial performance and
strategy management, and analytic applications
provides clear, immediate and actionable insights
into current performance and the ability to predict
future outcomes. Combined with rich industry
solutions, proven practices and professional services,
organizations of every size can drive the highest
productivity, confidently automate decisions and
deliver better results.

As part of this portfolio, IBM SPSS Predictive Analytics
software helps organizations predict future events
and proactively act upon that insight to drive better
business outcomes. Commercial, government and
academic customers worldwide rely on IBM SPSS
technology as a competitive advantage in attracting,
retaining and growing customers, while reducing
fraud and mitigating risk. By incorporating IBM SPSS
software into their daily operations, organizations
become predictive enterprises — able to direct and
automate decisions to meet business goals and
achieve measurable competitive advantage. For further
information or to reach a representative visit
www.ibm.com/spss.
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