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Introduction

Business Analytics software
Analytics continues to be one of IBM’s top priorities and one  
of the company’s most important growth opportunities. As a 
result, in January 2009, Business Analytics was established  
as a stand-alone Software division along with Lotus, Rational, 
Tivoli, Information Management and Industry Solutions. Business  
Analytics is now an integral part of the newly expanded IBM 
Software story and a driving force in our company’s growth 
strategy.  

The brand guidelines provided in this style guide will help us 
leverage the power of the IBM brand – the second most 
recognized brand in the world – while ensuring minimal 
disruption to the established brand equity of IBM Business 
Analytics products in the marketplace.

This document is intended for designers, writers, marketers 
and others involved in the development of Business Analytics 
collateral. It includes visual standards and guidelines for 
brochures, case studies, data sheets, solution briefs, execu-
tive summaries, technical white papers, thought leadership 
white papers, flyers and interactive PDFs, and is intended to 
promote consistency and brand identity for IBM Business 
Analytics products worldwide.  

The IBM logo should be used in all materials. See the corporate  
style guide for correct logo usage. The hexagon graphics that 
appear in this style guide are not to be used in collateral. 

For further direction or clarification on these guidelines, please 
contact Stacey Balkansky at sbalkansky@us.ibm.com.

The Brand
•	 The IBM brand is one of the most instantly recognizable brands in the world. 

According to the 2011 Interbrand report, IBM ranks as the second most 
valued brand in the world:  www.interbrand.com/en/best-global-brands/
best-global-brands-2008/best-global-brands-2011.aspx.

•	 IBM invests hundreds of millions of dollars on global marketing and 
communications. These investments deliver greater value in strengthening  
the brand when all deliverables follow the same basic standards, regardless 
of country, language or medium.

•	 Every output, large or small, says something big about the IBM brand. 

mailto:sbalkansky%40us.ibm.com?subject=Collateral
www.interbrand.com/en/best-global-brands/best-global-brands-2008/best-global-brands-2011.aspx
www.interbrand.com/en/best-global-brands/best-global-brands-2008/best-global-brands-2011.aspx


In addition, it is recommended that each piece of collat-
eral acquires an SSI/SDA link, a permanent URL that 
points to a PDF version of the document on the IBM 
website. Once it is assigned, this link will not change, 
even when a new version of the document has been 
uploaded. When linking to collateral in an email or other 
document, only the SDA link should be used, and not the 
actual PDF attachment. This will ensure that internal and 
external clients always have access to the latest version 
of a document.

Capitalization
Favor sentence-style headings and lowercase text. In 
general, use a lowercase style in text and use sentence-
style capitalization for headings.

Capitalization styles
Items such as headings, captions, labels, or interface 
elements generally follow one of two capitalization styles: 
sentence-style capitalization or headline-style capitalization.

Sentence-style capitalization: This style is predominantly 
lowercase; capitalize only the initial letter of the first word 
in the text and other words that require capitalization, 
such as proper nouns. Examples of proper nouns 
include the names of specific people, places, companies, 
languages, protocols, and products.

Examples of sentence-style capitalization
• Business models
• Creating Boolean expressions
• Planning network architectures
• Properties and settings for printing
• Requirements for Linux and UNIX operating systems

Headline-style capitalization
This style uses initial uppercase letters for all significant 
words in the text. In headline-style capitalization,  
capitalize the initial letter of the following words:

Overview, document IDs and capitalization

Overview 
The templates shown at left are to be 
used in creating all IBM Business Analytics  
collateral. They should incorporate the 
IBM logo which can be found on the  
Marketing wiki: w3.tap.ibm.com/w3ki07/
display/COGNOSMARKETING/
Brand+Identifiers. All collateral should 
maintain 30 percent white space on each 
page to ensure that translated versions  
of the document will not require reformat-
ting. You may add additional pages if 
needed to provide enough white space.

The collateral templates have been 
customized for our division and can be 
downloaded at: w3.tap.ibm.com/w3ki07/
display/COGNOSMARKETING/
Collateral+Templates. Please do not use 
the templates available in the Marketing 
Asset Manager (MAM) repository.

For more information on how to create 
quality content please visit w3-03.ibm.
com/marketing/dist/ce_creating_quality.html.

Document IDs
Every externally facing document must 
include an IBM Document ID Number. 
This 14-digit number appears on the last 
page of each document. If you need a 
DocID number for a document that was 
not developed by Creative Services or if 
you have any questions about document 
coding or document management 
procedures, please contact Scott Mullins 
at smullins@us.ibm.com.

w3.tap.ibm.com/w3ki07/display/COGNOSMARKETING/Brand+Identifiers
w3.tap.ibm.com/w3ki07/display/COGNOSMARKETING/Brand+Identifiers
w3.tap.ibm.com/w3ki07/display/COGNOSMARKETING/Brand+Identifiers
w3.tap.ibm.com/w3ki07/display/COGNOSMARKETING/Collateral+Templates
w3.tap.ibm.com/w3ki07/display/COGNOSMARKETING/Collateral+Templates
w3.tap.ibm.com/w3ki07/display/COGNOSMARKETING/Collateral+Templates
http://w3-03.ibm.com/marketing/dist/ce_creating_quality.html
http://w3-03.ibm.com/marketing/dist/ce_creating_quality.html
mailto:smullins%40us.ibm.com?subject=Document%20IDs


Examples of headline-style capitalization
• Punctuating Lists and Glossaries
• Variables to Be Determined by the Program
• IBM 3684 Point-of-Sale Terminal

Capitalization and abbreviations
Confirm the capitalization for the spelled-out form of  
an abbreviation; many spelled-out abbreviations do  
not require initial uppercase letters.

Examples (incorrect)
• Graphical User Interface (GUI)
• Local Area Network (LAN)
• Service-Oriented Architecture (SOA)
 
Examples (correct)
• graphical user interface (GUI)
• local area network (LAN)
• service-oriented architecture (SOA)
 
Most spelled-out forms of language and protocol  
names have initial uppercase letters.

Examples
• Hypertext Transfer Protocol (HTTP)
• Unified Modeling Language (UML)
• Web Services Description Language (WSDL)
• Wireless Application Protocol (WAP)
 
When you spell out an abbreviation, do not capitalize 
letters in the middle of a word to show the origin of an 
initialism.

Example (incorrect)
• eXtensible markup language (XML)
 
Example (correct)
• Extensible Markup Language (XML)

Capitalization

• The first and last words of the text
• All nouns, pronouns, adjectives, verbs, adverbs, and 

subordinating conjunctions such as after, although, 
because, before, how, if, than, that, though, until, 
when, where, whether, and while  

• Any word in a hyphenated compound that is not an 
article, preposition; or coordinating conjunction

• The last word in a hyphenated compound, regardless 
of its part of speech

 
In headline-style capitalization, do not capitalize the initial 
letter of the following words:

• Articles, except as the first word
• Coordinating conjunctions
• Prepositions, except as the first or last word
• The “to” in an infinitive
 
The following list shows the headline-style  
capitalization of common words:

a  during  Much  This 
an  for  nor  to 
and  Hers  or  versus 
Another  Him  Our  We 
Any  His  Ours  What 
Anyone  How  Output  When 
Anything  I  over  Where 
Are  If  regarding  Whereas 
as  in  Several  Which 
at  Input  She  While 
Away  into  Some  Who 
Be  Is  Such  Whom 
Because  It  Than  Why 
beside  Its  That  with 
between  Itself  the  without 
Both  Many  Their  yet 
but  Me  Theirs  You 
by  Mine  Them  Your 
concerning  More  These  Yours 
Do  Most  They  
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General guidelines for marking trademarks
• The IBM logo must appear on all IBM communications, 

accompanied by the registration mark (or the appropriate  
mark for your geographical area).

• Trademarked IBM software brands, subsidiaries, products  
and services should be marked with ® or ™ as 
appropriate.

• Trademark symbols should be used the first time an 
item appears on the page. Thereafter they can be  
omitted.

• Because the IBM logo is always marked with ® on  
the back cover of printed literature, there is no need  
to mark IBM in body copy.

• When the logo appears on both the front and back 
covers of a printed communication, the registration 
mark should appear only on the back cover logo.

• In cases such as promotionals, banners or websites, 
registration marks should appear on the front or at the 
beginning of the piece.

• For style purposes, do not mark the first occurrence  
in a headline or title. It is not necessary to use ® or ™ 
in cover letters.

• Check with local IP counsel regarding the use of 
trademark symbols outside the U.S.

Order of trademark attributions
The trademark attribution should list IBM products first, 
followed by company trademarks, followed by the generic  
trademark attribution for all other companies. Within each  
category, trademarks should be listed alphabetically.

Always include the IBM logo in the list of trademarks. For  
example; AIX, IBM and the IBM logo are trademarks or  
registered trademarks of International Business Machines 
Corporation in the United States, other countries or both.

Boilerplate and trademark guidelines

IBM Business Analytics software  
boilerplate
The marketing boilerplate below may be applied to all 
Business Analytics marketing communications materials. 

About IBM Business Analytics
IBM Business Analytics software delivers actionable 
insights decision-makers need to achieve better  
business performance. IBM offers a comprehensive, 
unified portfolio of business intelligence, predictive and 
advanced analytics, financial performance and strategy 
management, governance, risk and compliance and 
analytic applications.  

With IBM software, companies can spot trends, patterns 
and anomalies, compare “what if” scenarios, predict 
potential threats and opportunities, identify and manage key 
business risks and plan, budget and forecast resources. 
With these deep analytic capabilities our customers around 
the world can better understand, anticipate and shape 
business outcomes.  

For more information
For further information or to reach a representative 
please visit ibm.com/analytics. 

Request a call
To request a call or to ask a question, go to ibm.com/
business-analytics/contactus. An IBM representative  
will respond to your inquiry within two business days.
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Adobe, the Adobe logo, PostScript, and the PostScript 
logo, Intel, Intel logo, Intel Inside, Intel Inside logo, Intel 
Centrino, Intel Centrino logo, Celeron, Intel Xeon, Intel 
SpeedStep, Itanium, and Pentium

See the Copyright and trademark information page for 
the complete list of special non-IBM trademarks.

In summary, only IBM trademarks are noted in our collat-
eral. We do, however, call out in the attribution statement, 
only the “special non-IBM trademarks.”

Trademarks of other companies 
• When non-IBM products or companies are not included  

in the attribution list of non-IBM trademarks, carefully 
spell and capitalize those product names as the other 
companies do.

 – Those names might be trademarks, even though 
we are not required to mark or attribute them 
explicitly.

 – Try to precede the first occurrence of non-IBM 
trademarks with the name of the trademark 
owner. 

Copyright and trademark guidelines

Trademark attributions for non-IBM  
companies
With few exceptions, it is not necessary to mark other 
company trademarks. However, the following statement 
should appear on the trademark attribution page: “Other 
company, product and service names may be trademarks  
or service marks of others.” 

IBM has contracts with five other companies requiring IBM  
to mark their trademarks with ® or ™. Refer to the IBM 
Trademark Web page regarding these contracts. You need 
only mark and attribute those marks that you actually use.

Non-IBM trademarks
Trademarks of companies that have legal agreements 
with IBM.

• Do not mark first occurrence in text, with ® or ™.
• List the trademarks in the attribution statement.
• Put the non-IBM trademark attribution text immediately 

after the appropriate boilerplate text for the IBM 
trademarks.  

• Arrange the attribution statements in alphabetical order 
by company name. 

• Use a separate paragraph for each special non-IBM 
company unless space does not permit.

The following are non-IBM trademarks that BA writers 
may encounter:

Linux, UNIX, Microsoft, Windows, Windows NT, and the 
Windows logo, Java and all Java-based trademarks and 
logos 
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BA writers’ guidance
When in doubt, include the brand/product name in  
the attribution statement.

Other guidance
Trademark symbols are not required in:

• Titles, headings, covers, or citations to book titles
• Tables of contents 
• Figure lists or table lists
• Captions of figures or tables 
• Examples and example phrases
• Glossaries
• Index entries

Trademarks on the web
• Mark the first occurrence on each web page.

Other
• Trademarks should be used as adjectives that qualify 

nouns instead of as nouns.
• Do not use trademarked terms in possessive form.
• Do not combine a trademark with other words, or with 

prefixes, suffixes, symbols, or numbers, either as one 
word or with a hyphen (e.g., POWER5-based systems; 
AIX/UNIX).

Copyright and trademark guidelines

IBM trademarks
• Mark first occurrence in text, with ® or ™: no mark for 

subsequent mentions.
• List IBM, the IBM logo, and ibm.com in the trademarks 

attribution statement.
• List brand names and product names in the attribution 

statement if they are trademarks.
• List only the brand and product names that are the 

main subject of the document. 

See the Copyright and trademark information page for 
the complete list of IBM trademarks. As well as trade-
marks in the main list, the following partial list of brand/
product names should be marked on first use and 
included in the IBM attribution statement:

N® logo, IBM® Netezza®, Netezza Performance Server®, 
NPS®, Pintail™, Skimmer®, Twinfin®, Clarity.Confidence.
Control®, Command Center®, Intelliclose®, OpenPages®, 
OpenPages® device, Sarbanes Oxley Express®, SOX 
Express®, and The New Era of Risk Management® 
Clementine®, Lexiquest®, and Quancept®

Legal guidance
 “Do not include every single trademarked brand or 
product name in the attribution statement; instead, 
include only those brand and product names that are  
the subject of the marketing information. For example,  
a brochure about Lotus might mention DB2 and  
WebSphere products, but the attribution statement 
would include only the Lotus brand and the Lotus  
Notes product.”
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Materials created by IBM, including emails and web 
pages, are considered copyrighted and should carry the 
© symbol. There is a special copyright notice that should 
be included on any piece of collateral material (see the 
separate Style Guide – Collateral). On other pieces, the 
phrasing is simply: © Copyright IBM Corporation [current 
year]. 

© Copyright IBM Corporation 2011 
IBM Corporation 
Route 100 
Somers, NY 10589 
Produced in the United States of America 
May 2011 (include current month and year here)

IBM, the IBM logo, ibm.com, SPSS, and Cognos are 
trademarks of International Business Machines Corp., 
registered in many jurisdictions worldwide. Other product 
and service names might be trademarks of IBM or other 
companies. A current list of IBM trademarks is available 
on the Web at “Copyright and trademark information” at 
www.ibm.com/legal/copytrade.shtml.

Linux is a registered trademark of Linus Torvalds in the 
United States, other countries, or both.

Microsoft and Windows are trademarks of Microsoft 
Corporation in the United States, other countries, or 
both.

Netezza is a registered trademark of Netezza Corporation,  
an IBM Company.

UNIX is a registered trademark of The Open Group in the 
United States and other countries.

Copyright and trademark guidelines

SPSS/Cognos example
[Headline] IBM SPSS Modeler Premium gives you easy 
access to data

[Subhead] Includes any type of database

From the IBM® SPSS® Modeler Premium visual interface, 
you can easily access and integrate data from many 
sources, including data in virtually any type of database, 
spreadsheet or flat file (such as IBM SPSS Statistics, 
SAS and Microsoft Excel files), textual data and data 
from Web 2.0 sources (such as RSS feeds), IBM SPSS 
Data Collection products files, and IBM Cognos® 
Business Intelligence and legacy systems with IBM 
Classic Federation Server and zDB2 support. No other 
data mining solution offers this versatility.

What’s new 
• IBM Cognos software integration
• IBM Netezza® functionality
• Enhanced IBM InfoSphere® Warehouse and  

IBM DB2® functionality
• Support for UNIX
• Support for Linux on System z®

The ® mark and copyright notice
IBM is a registered trademark, and this should be 
indicated at the first or most prominent place it appears. 

Product families such as SPSS and Cognos are also 
registered trademarks, and when used as part of a 
product name, the ® mark should be used on first or 
most prominent mention. Please consult local legal 
counsel for trademark guidance. Business Analytics is 
not a trademarked term. 

9

www.ibm.com/legal/copytrade.shtml


Please note: the CMYK color values are different from  
the default settings in most programs. Please create  
the CMYK versions in the swatch palette.

Templates adopt the Smarter Planet color palette.

• Palette consists of 3 levels of hues for each color family
• Colors to be used at 100%, no screens
• Each template has its own color system
• PDFs of the CMYK, RGB and HEX colors are available 

on the wiki in the demand marketing section at w3.tap.
ibm.com/w3ki07/display/COGNOSMARKETING/
Demand+Generation
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Color block – Used in data sheets, solution briefs, 
brochures, flyers, technical white papers or other  
documents when the content is about a product or 
combination product offerings.

Image block – Used in solution briefs, brochures,  
thought leadership white papers or other documents  
when the content has a particular theme (such as an 
industry focus) in which the use of an image can help 
articulate the message.

IBM Expressions

IBM Expressions
What is an IBM Expression?
This is a graphic element to connect to the IBM brand. 
Color blocks (no photos) or Image blocks (photos 
embedded) may be used at the discretion of the project 
sponsor and Creative Services.

The new IBM visual expressions are for use only on 
IBM approved collateral templates. They must not be 
used for any other purpose (merchandising, signage, 
promotional treatments, etc.) without specific approval 
from the CHQ Brand Expression team.

11



Bodoni is best suited for headlines and signage
Bodoni is the most classic typeface we use. Designed 
more than 200 years ago by Italian printer Giambattista 
Bodoni, this is the typeface of the established—used for 
decrees, formal invitations, books and official announce-
ments. It is the face of a company that is enduring, a 
company that has something to say.

Bodoni is characterized by its distinctive combination of 
thin and thick strokes, and has been in use at IBM since 
1956. Because of its drastic variation in line weights, it is 
ideal for larger-scale applications, such as headings and 
signage, but loses legibility when used in large blocks of 
copy. 

Arial is best suited for digital applications and live text
Arial is a font that is similar in appearance to Helvetica.  
It is almost universally available across platforms and 
systems, and we use it for its on-screen compatibility, 
whether in PowerPoint, on the web or on other digital 
platforms. We do not use Arial in printed material. 

Applications
To combine these faces intelligently, we always give 
careful consideration to the types of conversations we 
intend to have with our audiences.

Official and authoritative:
Lead with Bodoni for headlines and subheads and 
support with Helvetica and Janson for call-outs, pull 
quotes and body copy.

Educational:
Lead with Lubalin for headlines and subheads and 
support with Helvetica and Janson for call-outs, pull 
quotes and body copy.

Factual:
Lead with Helvetica for headlines and subheads and 
support with Helvetica and Janson for call-outs, pull 
quotes and body copy.

Typefaces

Core type families 
Helvetica is best suited for headlines and body copy
It is the font of science and the information age, with  
a precision and a purposeful neutrality that command 
respect. When objectivity is the goal, we lean on  
Helvetica to do the hard work of conveying information, 
specifications and the basics. It does the job—and never 
attempts to outshine the content.

 Its clean confidence makes it ideal for headlines and 
signage. It is also very approachable and, therefore, a 
useful typeface for body copy. Used incorrectly, however, 
its industrial qualities become pronounced, and because 
of its universality the typeface does not immediately 
signify IBM. 

Janson is best suited for body copy and pull quotes
Janson is the most human typeface we use. It is ideal for 
communications that seek to build a case and persuade. 
an audience. Janson is easy on the eyes and carries the 
conversation well over several pages or just a few words. 
Its warm elegance helps to convey IBM’s intelligence and 
thoughtfulness.

Janson is extremely effective as body copy and to 
represent the voice of an individual—for example, in pull 
quotes. However, it does not read well at larger scales, 
such as on signage.

Lubalin is best suited for numbers, facts and statistics
Lubalin is the most technical typeface we use. Born in 
1974, its stable friendliness is reminiscent of textbooks. 
Lubalin presents facts, figures and ideas with clarity. It is 
best when used large and judiciously.

It excels when used for page numbering, statistics, hard 
facts or any other bit of verbiage meant to immediately 
convey meticulousness and accuracy. However, when 
used at length—as body copy, for example—Lubalin 
becomes cluttered and difficult to read.
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• Helvetica Neue
 – 45 Light
 – 46 Light Italic
 – 55 Roman
 – 56 Italic
 – 65 Medium
 – 66 Medium Italic
 – 75 Bold
 – 76 Bold Italic

• Janson Text
 – 55 Roman
 – 56 Italic
 – 75 Bold
 – 76 Bold Italic

• ITC Lubalin
 – Extra Light
 – Extra Light Oblique
 – Book
 – Book Oblique
 – Demi
 – Demi Oblique

• Berthold Bodoni
 – Light
 – Light Italic
–– Regular
 – Italic
–– Medium
–– Medium Italic

• Arial (Arial is used only for digital appli- 
cations like websites and presentations 
because of its universal compatibility 
and apparent similarity to Helvetica Neue.)

 – Regular
 – Italic
 – Bold
 – Bold Italic

 
All	font	files	are	available	for	download	on	the	
Marketing Asset Manager: 217.28.164.25/
IBM001/templates/login.html. You will need to 
register to gain access. Approval is required to use 
this system and typically takes 24 hours to process. 

http://217.28.164.25/IBM001/templates/login.html
http://217.28.164.25/IBM001/templates/login.html


IBM Collateral Guidelines

Specifi cation

Brochure

A brochure is a multi-page document that describes the 
position, strategy, features, functions and client benefi ts
of a product, solution or service.

Most brochures begin with an overview and then provide 
detailed information about IBM offerings. The brochure offers 
a fl exible format for presenting the value a client can expect
to gain from an IBM solution or offering.

The color block IBM solid expression is standard in size, 
placement and crop. It is appropriate for all brochures that 
focus on products or collections of products. The image 
block is only used in a brochure if it is industry-specifi c or
an image would otherwise help communicate its contents. 
Please reference The IBM Look, found at http://w3.ibm.com/
marketing/dist/index.html or in the Collateral Design folder 
on the Marketing Asset Manager (MAM) for more thorough 
guidelines on the solid expression. Note: The brochure is 

the only document in the 
system that does not 
use the collateral type 
identifi er below the 
business unit identifi er.

Title
Helvetica Neue 75 Bold
24/26 pt, left aligned
-10 tracking

Subtitle
Janson Text 56 Italic
14/16 pt, left aligned

Asset Management to
Support Product Lifecycle
Management (PLM)

IBM Software
Asset Management

.5"
.6"

4.1"

4.
37

5"

1.
25

"

All brochures developed for IBM SPSS and IBM Cognos 
products use PMS 323 teal. For all other product families 
in the Business Analytics division, it is permissible to assign  
your own color system to your materials. Or, if preferred, 
you may adopt the system provided in this guide.

Brochure

A brochure is a document that describes the position, 
strategy, features, functions and client benefits of a 
product, solution or service. Most brochures begin with 
an overview and then provide detailed information about 
IBM offerings.
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Brochure
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IBM Collateral Guidelines

Specifi cation

Brochure

Left Eyebrow (Main Title)
Janson Text 56 Roman
7 pt, left aligned 

Right Eyebrow (Business Unit)
Helvetica Neue 65 Medium
6.5 pt, right aligned

Headline
ITC Lubalin Graph Demi
12/15 pt, left aligned

Body Copy
Janson Text 55 Roman
9.5/13 pt, left aligned

Subhead 1 (color)
Helvetica Neue 75 Bold
10/11 pt, left aligned 

Subhead 2
Helvetica Neue 75 Bold
9/11 pt, left aligned 

Boxed Headline
Helvetica Neue 75 Bold
9/11 pt, left aligned 

Boxed Body Copy
Helvetica Neue 65 Medium
9/12 pt, left aligned

Bullets
See Paragraph Styles 

2    Main Title of Brochure Business Unit     3

The IBM global business
services advantage.
Ionemquid qui blaceprero volorat. Dus es elent harcillabore
coratiis ut dest, od ut facerferia ditinis quatur alis ipsunt quis
autet porate quatis eatis voluptatet ut quam hiciis perate 
dollore, sed que verupta spereru ptianimus. Nis eos nest, que
pre latio. Ria illores inullorio qui dis pre quae voluptatem.
Liquistio voluptis res et est, expe cum soluptatur rem illaborem
doluptiame pero volore cusam diates mo molor aut as aut eum 
quo quam delluptiscid esciis el in.

Omniatas illium rebro magus repastium namit

nietur sum nectorerum expe dolupturias expernam apidus 
voluptio temporibus arum, conseditate sed maximod eatum
voloreic tem fuga. Faciamendit, explicia is eaqui aut entis
enditat. iuntectus et audis simus erfere niminus aut as quae ese
earum pro incimpe rernatus et aut evellup tusandi omnist.

• Conecatuscid magnis et eossum quia dusda core quibeatem
qui as de volupti aectas rem quis con rerferi buscidel s ipid 
quiam. Cea et acest apellent que debis aut aut maiorumet.

– Non coris perum qui renest, et ideseri ossequam fuga.
Itatque net adigende eate volecer iscium elitin 
conecatuscid magnis et eossum quia.

˚ Labor rest adis sinctem venimus rectecto iuscia 
ius unt eratent ellupta provide nobitat emporer 
eritaep dolumnit.”

Improving alignment of
supply and demand
Venducit rehenis ea qui net omnihilit, unte et, que si ditiorem
etustiat erisquid utem quas nimaiorem volorio nsequis labor 
ites sitiatque nonsecum vel maxime mi, estem volorest 
expedipit lit utatatur autemque ex erum est, odi alia sum.

application projects

Dolorae doloresseque volupis molesto tatquunt, corepedis
molorae pre pratiae ritemporem voluptat quibus ellut ra sinis
exerspedis aut omnisit volentenist qui dolupti ureptam ex
eos dolorei cimusda acienda dolecuptatur asimin nia com-
nim ilia doloreium, vellam, seque dem et velicto taturibusam
quia doluptas et omnimolut dolute pro estemqu osandem
quuntio riorae et magnatet asimpor rorerrorenis sam el es-
equatur am aliciis volendi doloreribus que voluptatium natio-
reic te utest velisqu iatatur, core etur similitasi nobit eum con
est aute nis eum quaecullabo. Nequam escia et fugiame nis-
ciur millam, ut quiscil.

Harum omnisicam que bist ea incimpe ramost
Bitiam, quiat. Etus delitati sam dolum demperio iuntectus et 
audis simus erfere niminus aut as quae ese earum restrum quat 
pro incimpe rernatus et aut evellup tusandi omnist, ut peliquae
senis mod enisimi numqui to volo qui vero cum, eaqui beri cor
sinihit, omnisciam, as autem aut quatur, sim nosanis aut adio
entiis de ni que debitatem vellatum ero blaut porestem 
accuptati optium, tem ipis aut remperc iumet, culla voluptas
aut odi con culpa velendae. sum que nulparunt ipsum numquia
volutate laut aut alit, idissun totat. Uptatum rehenistius. Bist,
experatem harum, samusam, to in pres pa secae liquas eos
millabo reptasi temperum acersperro ommo ea as as mo 
tempores volupta quiatatus as expellabo.

“Inullen dellenducil ma non
nestem expedignihil magnis 
estotatis quiducia doloribust ipsus
aut eum que ium utent lant 
dolut aut aspiendem eum autate
eosam harchit earchiliti vendende
erspient ut optaturem as.”

—Faceperio Tem
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About IBM Business Analytics
IBM Business Analytics software delivers complete, consistent  
and accurate information that decision-makers trust to improve 
business performance. A comprehensive portfolio of business 

strategy management, and analytic applications provides clear, 
immediate and actionable insights into current performance and 
the ability to predict future outcomes. Combined with rich 
industry solutions, proven practices and professional services, 
organizations of every size can drive the highest productivity, 

As part of this portfolio, IBM SPSS Predictive Analytics software 
helps organizations predict future events and proactively act upon 
that insight to drive better business outcomes. Commercial, 
government and academic customers worldwide rely on IBM 
SPSS technology as a competitive advantage in attracting, 
retaining and growing customers, while reducing fraud and 
mitigating risk. By incorporating IBM SPSS software into their 
daily operations, organizations become predictive enterprises – 
able to direct and automate decisions to meet business goals and 
achieve measurable competitive advantage. 



Smarter Planet case studies focus on client solutions that 
are instrumented, interconnected and intelligent. Client 
solutions must first be validated and approved as 
Smarter Planet by the IBM Corporate Smarter Planet 
Review Board (SPRB) prior to being placed in a Smarter 
Planet case study template.

Case studies typically include the client’s logo on page 
one directly above the Highlights section. If the client 
logo is not available, the area must be left blank. The IBM 
logo must be included on the back page of every case 
study.

Images, which include charts, stock photog-
raphy and screenshots may not be used on 
the front page. Screenshots may not be 
used in case studies. Stock photography 
may be used on subsequent pages.

Please contact Rosemary Lundberg at 
Rosemary.Lundberg@us.ibm.com for any 
questions related to case studies. 

Case study

Case studies follow a certain chronology, both in the 
body copy and in the overview copy. The case study first 
describes the client problem, which is followed by a 
description of the IBM solution and concludes with the 
resulting outcome.

All case studies developed for IBM SPSS and IBM 
Cognos products use PMS 187 red. For all other product 
families in the Business Analytics division, it is permis-
sible to assign your own color system to your materials. 
Or, if preferred, you may adopt the system provided in 
this guide.
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Case Study

A case study–IBM authored–is a description of the relative 
success of an IBM product(s), service(s) or solution—as 
experienced by a client company, or within IBM or an IBM 
Business Partner. Typically two to four pages, it illustrates 
how IBM helped solve a problem while demonstrating IBM 
expertise in specifi c industries and applications.

Each case study follows a certain chronology, both in the 
main area of copy and in the overview copy. The case study 
fi rst describes the client problem, then describes the IBM 
solution and concludes by describing the resulting outcome.

The color block IBM solid expression is standard in size, 
placement and crop. It is appropriate for all case studies. 
Please reference The IBM Look, found at http://w3.ibm.com/
marketing/dist/index.html or in the Collateral Design folder 
on the Marketing Asset Manager (MAM) for more thorough 
guidelines on the solid expression. 
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1-800-FLOWERS.COM, INC. Epe plit ipsusciam cullis exped ut et,
occatis cillace pudit, con es sequam int. Mi, as coratquos aut que prestor
epudita tempore catempeliqui ut lam doloremquodi conseraem 
doluptatem que int eum nimi, ea doluptaecta debit veruptus simusae.
Samenienti quia dit dolores autam aspis eaquiaim consequatus. Lita
volorepudam cum, corum sunti odios cusanda aute pra aut eatem volum
et aliquia eicia de volumque suntorumquas dipsantur solupta. Qui
omnisqui voluptas aut quaestiat erehenihicid quiam secea corios necum 
ate por am rempore rovitia veles inventiate minctet delit quos.

Uta volorepratur aut experibusape platur? Nequam, core is nist,
solutem arum commo cor as soluptatatur molores serspelic tem quia 
doluptae omnimpor sectia nus verchit labo. Et alibus eos quam, to
tempername eum litat eum.

Making the most of brand synergy
through shared technology
Coribustium ent faceaquia solorpo ruptaec eperspi endignam andesto 
verorum nonecate nihiliquat aut laborernam dit molupta nulpa cuptas 
nobisit vellaudipic tem am volupta etu turitint, temporrovid est occum
qui quias estrum cusa dolor voluptatiam alitintur resti quam, culpa as
por ma susapitiume pediorerum fugitat emporae prorest venecto eveles 
volorae ni voluptiunt eum audiciet occum quo bla qui od que vent que 
maio dolectum exceatur solendis nesequis eatiorione volupt
us aute net ommoluptas conecto is ium dolessi oditis. Doluptatem
vitam, que venimusda vollenimil imus sum eos ium non nitaepudiat vit 
landunt latur? Quistibusam dipsa dolut pa dolutatetus. Um, volupta
sincte nusandam fugia sunt. Sed molest, era prori ut aliquae voluptas
audae nost, omnie escium fugia quam ilit resseque plaborrore. Dolupta-
tem vitam, que venimusda vollenimil imus sum eos ium non nitaepudiat 
vit landunt latur? Quistibusam dipsa dolut pa dolutatetus. Del im quid

Creating an
e-commerce platform
for the future

Overview
Business challenge
Soloris es et ant fugia pa dolorem rest
fugia voluptatiate idem quatum inverum
enderitatur mi, odit repe quo dolore
consecu ptaerro videlit ut pre, quos
alicilique pore maximag niaerovit res rem
hiliam que dolupta consequi a nis et
doluptaspero inulluptur sitas ipiet, niminct
uritet eatia sedic temporem.

Solution
1-800-FLOWERS.COM udam et aut vite
consed magniet dendiore, susam, cum in
pore soloriorem endita doluptate
moluptibus, ullor sequatquias am que
voluptatum cullorrum hit haribusci nis
nessitatem et dolori ratiam imporrum
facerep udaest dit, ipit libearum nost, ipid
ut escilliqui audaepudit atia sandicides as
pliquae dignatur aliquat aeperes tiatecto
tem quid magnatibus qui atem que qui
optatem nest ma sapiendis.
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Inveliquis ra voluptae diend quaentur
archicium quid exceaqu
Enis non conemoluptae si conetur aut la num fuga. Nam rerum sustis
aliquis imaximust, quatius molorem fugitaerit, consequi ut magnam
fugia eatemqui nonsece peruptatem at. Dollaccati omni idis sitatur abor
mincto molorep electo. aspernatatur atia dolum idebis nullorp orerum 
niet quaturia qui cus di delenti onseque alibusandus iniminum di 
vendaec aturero et est quas is aut atemqui apit auda.”

A virtualized infrastructure
Us volupicti berae nesti sitiaspe namenec aecusdinias volorisqvenimus 
videbissusam eaque laudaecto erovitatios enis dolorep labo. Itatur,
volesti quam fugia volorrovidis ut ea voluptis lore pos sitem dolupta 
quatenis maximpo rereperum, aliqus tiatiaescia vendi aceatis quamus
illupta mendaere.

Veribus nest etur, ulpa con ratecta veles estis mil erendendit, od am re
por sum. Ro quatquam est que volumquae evenienietur mi, consed
magnatem. Faccullabo modiaspelic tem ellorep edipsum quasperovit 

quis excearc imagnis eversperum que coreri custius maxim faccabo. 
Itam quia nia dit facerov idebit poreperum dolut doluptam ex es 
modicient amusam nones velicia sinvelenit plitiuscius nimusantori ut 
quidest, sit, nobit magnate molupti bersperor adion rehenturion nulpa
earuntia debiscipsa.” Ribus, inimet at imillam fuga. Nam andaesequis
sum quis et exerumqui dunt etur, sam labo. “Odia volenimi, sit, odita-
tem faceatur aut atiunt ulparum et od et hillabo.

Nam volo te porior re pero ipisi dia quaestiunt inverferum di cus 
earchil liquiat empelia tendit, ut pero con expero tecullu ptatum eum is
mi, incte si cus andicita que volent.Tur rerum dolorum.” Explign
amenis moditaspel modite.

• Acerov idebit poreperum dolut doluptam
ex es modicient amusam nones velicia
sinvelenit plitiuscius nimusantori ut
quidest, sit, nobit magnate molupti
bersperor adion

• Quia volluptat essum andessita nia dit
facerov idebit poreperum dolut doluptam

• Aximus cus rem dolorro resequi
nonsendit, quis excearc imagnis
eversperum que coreri custius maxim
faccabo itam

• Exes modicient amusam nones velicia
sinvelenit plitiuscius nimusantori

• Quidest, sit, nobit magnate molupti
bersperor adion rehenturion

• Nulpa earuntia debiscipsam alicid escitat
iisinciis alit que illiate aut tem

Case Study
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9/11 pt, left aligned 

Solid black lines/rules are 
.5pt stroke. 

Bullets
See Paragraph Styles
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Supporting a visionary business strategy
Niet quaturia qui cus di delenti onseque alibusandus iniminum di 
vendaec aturero et est quas is aut atemqui apit auda quiditasi toris alibu-
sant aliae plis non conest quias iuntiaeped quundis samus es inverit 
atectiis disciti quatur. Alit, conet eni ut volor senimin imporunt labore-
nis alia poratia quatiorerum voluptate cuptatq uatemod ulparci minveru 
mendam et eseque cum quam elicte essitat incitibus at inveriae vellupta 
dolorep reressimi, nos voluptior sit volo odiam aliquidel id quae 
porerro et harum fugiae non custiorem illo beatibuscium sust quam 
voluptat et, omnis mil ipsunt.

• Unt quissi blab in re vel is et occum quam, suntius veliciumque si
demporiam alit lame volorro conecte essinciet dunt qui aut ellaut asim
elitin conecatuscid magnis et eossum quia dusda core quibeatem qui as 
de volupti aectas rem quis con rerferi buscidel s ipid quiam. Cea et 
acest apellent que debis aut aut maiorumet.

– Non coris perum qui renest, et ideseri ossequam fuga. Itatque net
adigende eate volecer iscium elitin conecatuscid magnis et
eossum quia dusda core quibeatem qui as de volupti aectas rem
quis con rerferi buscidelem qui as de volup.

˚ Labor rest adis sinctem venimus rectecto iuscia ius unt
eratent ellupta provide nobitat emporer eritaep.”

Pa quam hiliquatur as dolum idebis
Empos ea quate pre desecto tatur, ommo blaborporae. Nem sum
faccusa voluptatur, in por a porianimaio cumquas ea dia non cuptis

eos suntemquo tendem faccatem fugit explique audit vellend iandant 
iunt. Anis ut quodis explitatas sum, quam faccum que quiaeprae sitam
fuga. Ut dolorestiae nobitatur, comnim andae dolores tiorit moluptas
res eicit ped mos ullabor magnis veliquiat.

Ribus, inimet at imillam fuga
Nam andaesequis sum quis et exerumqui dunt etur, sam labo. Et la
doloritaturn unti blabo, “Nemet eicil eos estectur, sitions ereictum
quam conemodiam voluptaturi ut perovid eos aut expliquam fugias 
consequid millam dolo magnihitia doluptae sae vellam fugias et labo.
Neque perciendam, quam, ipsum. Molor as ipsapis ullab inturibus
magnis cullum sequi sed moeaquatur nulla consedic tem quis anis 
ullatum, velesti onsecae. Udam et aut vite consed magniet dendiore,
susam, cum in pore soloriorem endita doluptate moluptibus, ullor
sequatquias am que voluptatum cullorrum hit haribusci nis fugiant,
corem qui dolorrore con re, conectore arum veriae quis qui corepra
inihict otatiassi coribus eles et invendita sus ca estiamet andis reritatur.”

Smarter solutions
for retail

Neque odit il et essequam nam que
paribus rem veligenis ad etur re nam aut
de vel eos ditate nobitaquist evelendunt
que ma con re non num aut ab
illaboruptas volentist, conecte et
occaeces estrunt dem fuga. Itaturi
buscimolupti ilitas audios maximod ut asit
enimint fuga. Feratium reicienit, sum ut
inveles nectasperunt volupta epeliquidio
mo quodit el mod moluptatque di
sumquiam expla ex ea denestis duciet ad
modit arianda estibus volorro is ad
quosseriassi doluptatem facepro ratibus
eseque es quatur, idendio nsectesci dem
quam ex elique sedipsae modit amet
platurem ipitiantia nem nosant laborem
apitatus, quias mollorio. Sequaepe paria
derum veleste mquatem harunt.

“ Aximus cus rem dolorro 
resequi nonsendit, quis 
excearc imagnis 
eversperum que coreri
custius maxim faccabo.
Itam quia volluptat 
efacerov idebit poreperum
dolut modicient amusam.”

— Steve Bozzo
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All data sheets developed for IBM SPSS and IBM 
Cognos products use PMS 255 purple. For all other 
product families in the Business Analytics division, it is 
permissible to assign your own color system to your 
materials. Or, if preferred, you may adopt the system 
provided in this guide.

Highlights are set apart from the body copy to summarize  
key points and serve as a quick reference. 

In instances where the data sheet is only two 
pages, it is acceptable to put the product 
image on the front page. Otherwise, product 
images should be included elsewhere within 
the piece. 

Data sheet

A data sheet provides a comprehensive, easy-to-read 
reference written from a client-benefit perspective that 
outlines functionality, technical specifications, benefits 
and capabilities of an IBM product. (Information about 
service or solution offerings is usually presented in a 
solution brief.) Content should address anticipated client 
questions. What is the business value? How does it 
work? Why is IBM the right partner to provide this product?
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IBM System Storage
N6000 series
Expanding the possibilities for your business
with a storage system

nobisquod quatur sit dolumqu aestiumet utes autam, to comnis essit,
qui aut velendeliqui dolorion eiciiscil moluptatis mo et ute sunt alis 
abor alia nis ea non corit presequaesto ea quid enihil moluptur maxim 
iliquibus, quis abor aut quiae velest aturiatur, voloriam sectincipsam
resed el id eosam, int.

Versatility for your diverse business needs
Qui occus. Tatio. Ut dolore sita nempore nimusci aepernatem quis quo

quiditis del moluptia similibus dempori oratis et quid molest, comnis
porionserum a cum eos sandam, sitas evelitiunt de etus maximagni
conemquaere volut aspictur? Bis dolupta quibus, am, sundus nihil maio.

ssimenienime ad maio minciatur alisti comnihiciis doluptat autetur anis.

• Atibeatassus illorepudit repersp itibus. Pudam sequunt et qui
doluptatecto volor asit posa que am ex explitas.

– Resendio et fugitatem et eatati ilicte volupta tquamenia di
volorroriae occuscitae poreperaes.

– Vel im et odior ma nus, cullandit eossi nimpore poreperibus
inveria nonsequuntemea essimpo rumquuntur acea con.

˚ Ende dollanimaxim ea dunt. Pitia cones aut int illam erore
odi am erferovid molorios asim doluptati cum estotatibus.

Endi te nesequibus quasse optatiunt eos evelique mo magnam illaut 
auda consequam, qui dita simin nihit excerecabo. Et vendae. Fic test 
fugitiae. Nam vendam a con ratatus paribust, unt ma sunt accae volupta
volupta sintorum harcium ad enim arum fugit optatur, omnim et 
laborep eruptatur? Qui rerum dem aspiend aectotatia volo con necearis 
ut lant as ipsam delenitem quisquo quuntias am a et re sus id qui del 
excero eatus ma con conem es exerro qui cum reprovidi alibero et am 

Highlights:

• Volor at aut faces ella que escia
sequuntium nobit occum lorem
vellatempor seque

• Rari solupta essimus earcid molupta di
dolore voloreh entotat emperes esenducit
rehenis ea qui net omnihilit, unte et, que si
ditiorem

• Renimillores arciissum itatempos et, enia
quid quat libusant maximus et, nest,
occum, eost, volupta spicaesequi dolupti
dolest, ut enis aut labor ites

• Rut dest, od ut facerferia ditinis quatur alis
ipsunt quis autet porate quatis eatis
voluptatet ut quam hiciis perate dollore,
sed que verupta spereru ptianimus. Nis
eos nest, que pre latio. Ria illores

• Lexerspedis aut omnisit volentenist
quidolupti ureptam ex eos dolorei
cimusdaacieatur asimin

Data Sheet

Typically two to six pages in length, a data sheet provides
a comprehensive, easy-to-read reference written from a 
client-benefi t perspective that outlines functionality, technical 
specifi cation, and advantages and capabilities of an IBM 
product. (Information about service or solution offerings are 
usually presented using a solution brief.) Content should 
address anticipated client questions. What is the business 
value? How does it work? Why is IBM the right partner to 
provide this product? 

Highlights are set apart from the body copy to summarize
key points and present the opportunity for quick reference.

In instances where the data sheet is only two pages, it is 
acceptable to put the product image on the front page. 
Otherwise, product images should be included elsewhere 
within the piece. 

The color block IBM solid expression is standard in size, 
placement and crop. It is appropriate for all data sheets. 
Please reference The IBM Look, found at http://w3.ibm.com/
marketing/dist/index.html or in the Collateral Design folder 
on the Marketing Asset Manager (MAM) for more thorough 
guidelines on the solid expression.
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quodionsed etur as aut experit renderepedis serum quiatus 
ipisque la dolesed magnihit maximen ihillam qui quatum 
quam, tectotae volorro eos aut aut ullaborem vel istibus in
nonesse ceptaspe sint quidunt occus et iniminimil impos volut 
opta sae mintione nobisimi, voluptatur, od minvendit 
minctum et aceptae volor mod moluptur ad qui inciatem fuga.
Et is seribus eruptat autem essi nam.aliqui ratiatiorem. Ut 
liquunt quamusam seque nusdae. Sed eos sin con.

Quia imperum esectio occabor aut laboratia vollabor molum 
fugitem. Ignissi tatiam, od ut ad quaepud ignatem nonsedis
sint ad et rerestium a intiamus ditia quoditaquodi lorem 

doluptam volorum qui dolum sit, nostrum rerum estrumuis et,
sus comniae nisim excestiosam sit vent modiat. Itiamusam,
num voluptiis estis et quo molorem faccull andero dolut ti 
nonsed ut qui occusa dollaccates entium recae nume velendu 

mquatur? Otature ssequam quat et ent aligenis volorpo rion 
nonsendae. Am qui blabo.

Increase data and application 
availability
Doluptatem vitam, que venimusda vollenimil imus sum eos
ium non nitaepudiat vit landunt latur? Quistibusam dipsa 
dolut pa dolutatetus. Um, volupta sincte nusandam fugia sunt.
Sed molest, era prori ut aliquae voluptas audae nost, omnie
escium fugia quam ilit resseque plaborrore pel mil evelis nobis 
debiscid quae. Del im quid moluptatiore et volendus, sus.

•

• Cum aut elestia es diantius quistia commolu ptatemporit hilit

• Uptamendit rem repellabo. Nequisquist faccus et vel ipicilum
maximus preicatatio. Ro cum quas reruntior mos exernatat 
quiatius hilit.

Performance when your applications and 
users need it

volupr, optate sime nonsed quis eatemod et volorectem quam,

quatur. Epratus as dolo illa voloria quisquatium atium quam
disiti rem volest, volo dem imolecab il idi testio ius consenis et 
ictis nam corpore posapiet maiosti onsero corenimi, quas maio
cum aut velloribust ut dolut audae coriorehenis natet rae dolo 
reped ut a doluptur as iliqui dit mi, omnis dolorporenis aum
vendae con rendit aut autatem rem fuga.

Respond to your data growth challenges
Uta volorepratur aut experibusape platur? Nequam, core is
nist, solutem arum commo cor as soluptatatur molores
serspelic tem quia doluptae omnimpor sectia nus verchit labo.
Et alibus eos quam, to tempername eum litat eum.

Coribustium ent faceaquia solorpo ruptaec eperspi endignam 
andesto verorum nonecate nihiliquat aut laborernam dit 
molupta nulpa cuptas nobisit vellaudipic tem am volupta etu 
turitint, temporrovid est occum qui quias estrum cusa dolor
voluptatiam alitintur resti quam, culpa as por ma susapitiume
pediorerum fugitat emporae prorest venecto eveles volorae ni 
voluptiunt eum audiciet occum quo bla qui od que vent que 
maio dolectum exceatur solendis nesequis eatiorione volupt us 
aute net ommoluptas conecto is ium dolessi oditis.

De lacearum aut anis reicilit el ipsum nobit fugitiu saecte 
cumque lantia dis voluptur simin resed eosti rae prem ratium 
quatiusape nobit aut et que expliquossim nimet aliquam quia 
nus volorepudam explita denis nos earchil laborepera dolupti 
to verferio volesequam rererum quis sunto dere volorerora 
magnimodit, est int odiorestrum quas estotam quodia quae
moluptaerae liquos ut enimi, esti to voluptat liscime ium,
voluptatur serum exceptat aut re nimporecus de corum 
quaerci volent volori te voloriandis doluptiorit verro maionse 
quatestotat aliam acercid untotat iatiate mporent que nobis 
pores invel il maior. Beate volore endenim sus re cone ius rem.
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Odia volenimi, sit, oditatem faceatur aut atiunt ulparum et od
et hillabo. Nam volo te porior re pero ipisi dia quaestiunt 
inverferum di cus earchil liquiat empelia tendit, ut pero con 
expero tecullu ptatum eum is mi, incte si cus andicita que
volent.Tur rerum dolorum.

Tur accabor eresti am, cullenda nobis alit magnist oreperro
torepud igenim lantemporat ut acesene omnihiciae eate 
porporpore serroviti odipsandit velitat.Aditatur? Adia abor
soluptas im que es non restrum, utectur? Is et autestio bea
nulpari cum, inihicte enessitat quis re dolorrum, sequiaerion
nos aut porrunt etusand esciduci ut as et, te cum doleste est,
eiunt pa ipsam qui que venimpo reperovid earitem nus is et dit 
plabo. Uga. Ut in porestione voluptas del eos aliquid quatinv

Maximize your resources
Tia poribus ciistis quam, sa secta sum ad mod ullacea invero
blaboreped qui velenis sinciam in es volut ullo consequi utest 
lacerferios dolorumqui invenis dolupta ssinum entia dolo 
volorumquam essimus sae. Met enet voloratatem. Ut quatur,
inctur, utatiati od que nos ad maximendam qui te rem fugia
voluptatur? Quis ut hario ommoluptat. Ditios nimagnis 
aspedic idissequae voluptur acerspictur site et, sit, sit quo ium.

Itationet que eum eumenis vitiur aut vollorp orionse si omni 
simendant fugiatiatia num quam, ullesse dignis voluptaque
vendipictem quid que quatis ut que verio. Aliquia cum et dus
aut ut eumenissus auda cuptiae omnia nonse sinverchil et, eum
fuga. Dundaest, quo et ius et etur? Ficatat. Ehenihi citatisit 
audi quis vendusam commolu ptibus eosanderis con conseque
es porerferchil ipsa voluptur moluptur rem num hil mint. 

Software

Operating system

Operating system supported

Software features

Data ONTAP

Windows 2000, Windows Server® 2003, Windows XP, Linux, Sun™ Solaris™, IBM AIX®, HP-UX,

Mac OS, WMware Esx

See ibm.com/systems/storage/network/software/ for a full list of software features/

N6040 N6050 N6060 N6070

Machine Type Model

Controller

Processors Speed and Type

Number of Processors

Random Access Memory

Nonvolatile Memory

2858-A10
Single

2.4 GHz AMD Dual-core

64-bit

1

4 GB

512 MB

2858-A20
Dual (active-active)

Opteron

2

8 GB

1 GB

2858-A22
Dual (active-active)

2

16 GB 

4 GB

2858-A21
Dual (active-active)

2

32 GB

4 GB

Integrated I/O Ports
Fibre Channel Ports (Speed)

Ethernet Ports (Speed)

4 (4-Gbps)

2 (1-Gbps)

8 (4-Gbps)

4 (1-Gbps)

8 (4-Gbps)

4 (1-Gbps)

8 (4-Gbps)

4 (1-Gbps)
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Unlike data sheets, which cover point products, solution 
briefs are used to present information about service and 
solution offerings.

Content should address anticipated client questions. 
What is the business value? How does it work? Why is 
IBM the right partner to provide these solutions?

Highlights are set apart from the body copy to summarize  
key points and serve as a quick reference.

Solution brief

The solution brief provides a comprehensive, easy-to-
read reference written from a client-benefit perspective 
that outlines the functionality, benefits and capabilities of 
an IBM solution or service offering.

All solution briefs developed for IBM SPSS and IBM 
Cognos products use PMS 348 green. For all other 
product families in the Business Analytics division, it is 
permissible to assign your own color system to your 
materials. Or, if preferred, you may adopt the system 
provided in this guide.
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IBM Sales and Distribution Commerce
Solution Brief

Financial markets
process and service
models from IBM

and service models

Empos ea quate pre desecto tatur, ommo blaborporae. Nem sum
faccusa voluptatur, in por a porianimaio cumquas ea dia non cuptis

eos suntemquo tendem faccatem fugit explique audit vellend iandant 
iunt. Anis ut quodis explitatas sum.

Quam faccum que quiaeprae sitam fuga. Ut aut dolorestiae nobitatur,
comnim andae dolores tiorit moluptas res eicit ped mos ullabor magnis 
veliquiat.

Tia poribus ciistis quam, sa secta sum ad mod ullacea invero blaboreped
qui velenis sinciam in es volut ullo consequi utest lacerferios 
dolorumqui invenis dolupta ssinum entia dolo volorumquam essimus 
sae. Met enet voloratatem. Ut quatur, inctur, utatiati od que nos ad
maximendam qui te rem fugia voluptatur? 

Bridge the gap between your IT 
and business managers
Hiliquatur aspernatatur atia dolum idebis nullorp orerum niet quaturia 
qui cus di delenti onseque alibusandus iniminum di vendaec aturero et 
est quas is aut atemqui apit auda quiditasi toris alibusant aliae plis non 
conest quias iuntiaeped quundis samus.

Inverit atectiis disciti quatur. Alit, conet eni ut volor senimin imporunt 
laborenis alia poratia quatiorerum voluptate cuptatq uatemod ulparci 
minveru mendam et eseque cum quam elicte essitat incitibus at inveriae 
vellupta dolorep reressimi, nos voluptior sit volo odiam aliquidel id
quae porerro et harum fugiae non custiorem illo beatibuscium sust 
quam voluptat et, omnis mil ipsunt.

Highlights:

• Soloris es et ant fugia pa dolorem rest
fugia voluptatiate

• Et eicil eos estectur sitions ereictum

• Qui que quam quibus doloriost volores
enimo volupta temqui commodiati

• Udam et aut vite consed magniet
dendiore, susam, cum in pore soloriorem
endita doluptat

Solution Brief

Typically two to six pages in length, the solution brief provides 
a comprehensive, easy-to-read reference written from a 
client-benefi t perspective that outlines functionality, advan-
tages and capabilities of an IBM solution or service offering.

Unlike data sheets, which cover point products, solution 
briefs are used to present information about service and 
solution offerings.

Content should address anticipated client questions. What
is the business value? How does it work? Why is IBM the 
right partner to provide these solutions? 

Highlights are set apart from the body copy to summarize 
key points and present the opportunity for quick reference.

The color block IBM solid expression is standard in size, 
placement and crop. It is appropriate for all solution briefs that 
focus on specifi c offerings or combinations of offerings.
The image block is only used in a solution brief if it is industry-
specifi c or an image would otherwise help communicate its 
contents. Please reference The IBM Look, found at http://
w3.ibm.com/marketing/dist/index.html or in the Collateral 
Design folder on the Marketing Asset Manager (MAM) for 
more thorough guidelines on the solid expression. 

Title
Helvetica Neue 75 Bold
24/26 pt, -10 tracking, 
left aligned

Subtitle
Janson Text 56 Italic
14/16 pt, left aligned

Body Copy
Janson Text 55 Roman
9.5/13 pt, left aligned

Headline
ITC Lubalin Graph Demi
12/15 pt, left aligned

1.4"

.6"

3.
1"

8.
85

"

.5" minimum lower margin

2"
3.

75
" 

m
ax

 le
ng

th

.7"

4"

1.
5"

3.
65

"



IBM Collateral Guidelines

Specifi cation

Solution Brief

Body Copy
Janson Text 55 Roman
9.5/13 pt, left aligned

Headline
ITC Lubalin Graph Demi
12/15 pt, left aligned

Subhead 1 (color)
Helvetica Neue 75 Bold
10/11 pt, left aligned 

Subhead 2
Helvetica Neue 75 Bold
9/11 pt, left aligned 

Boxed Headline
Helvetica Neue 75 Bold
9/11 pt, left aligned 

Boxed Body Copy
Helvetica Neue 65 Medium
9/12 pt, left aligned

Short-form templates can 
utilize a single or double 
column format depending 
on content length.

Solid black lines/rules are 
.5 pt stroke. 

Bullets
See Paragraph Styles

consequatus.

.5" minimum lower margin

3.475" 3.475"

.5" .7"

1.
4"

nobisquod quatur sit dolumqu aestiumet utes autam, to comnis essit, 
qui aut velendeliqui dolorion eiciiscil moluptatis mo et ute sunt alis 
abor alia nis ea non corit presequaesto ea quid enihil moluptur maxim 
iliquibus, quis abor aut quiae velest aturiatur, voloriam sectincipsam 
resed el id eosam, int.

Olo ommolent quia cus
Qui occus. Tatio. Ut dolore sita nempore nimusci aepernatem quis quo 

esequas sinveli quatet aditem fuga. Nam sequos doluptatur min 

ssimenienime ad maio minciatur alisti comnihiciis doluptat autetur anis.

Nam faccabo les sum

• 

• 

Uptamendi bo. Nequisquist faccus et vel ipicilum maximus preicatatio. • 

Ro cum quas reruntior mos exernatat quiatius hilit.

iliatiscil et ea nobitiis num hicieni lorema volorerumqui vellupt. • 

Atibeatassus illorepudit repersp itibus. Pudam sequunt et qui • 

doluptatecto volor asit posa que am ex explitas. 
Resendio et fugitatem et eatati ilicte volupta tquamenia di  –
volorroriae occuscitae poreperaes. 

Ende dollanimaxim ea dunt. Pitia cones aut int illam erore  ˚
odi am erferovid molorios asim doluptati cum estotatibus.

Is sollaut et sumet 
et di ulparis

Num ea volorio etus acimuscient, que 
estia dolecte vollaut hillaboressi 
nonsectota derfere hendips antium nus 
sapidi od eum alictur, apistot atecabo 
ristiant quid quos volorrovit res dollaut 
voles posam ipsus eium vento beaqui unt 
laborem pelita voloriorepe qui od et ad 
que con porrovitamus minctorerias as re 
de ari accus ma dolorepere pori dicti ut a 
que excerferit pore volendebis experum 
fugit adicipsam quae et prae pratatur ma 
sintior iosae. Tetur sunt. Solorehenit, 
occus, iur re, et, que dent, eatia volorum 
explaboreium si omnisi debis dolores ad 
mos apedis quod magnis estiscitio. 
Ehenda sinciisquo maiost, vel mos aut 
vendite porente quo moluptat modigendi 
ndandebit ullab inullab oritis.

“Volo eturibe arumet que 
rersperibus dolorerro ma 
volorem dolorum, santur, 
iducillaute quam, 
conseque ipsum dolent, 
sam quiatet fuga.  
Secte debis magnamus  
dolectur axim.”

— Maiost Mos

Business Analytics
IBM Software

3

Animporesti omnis

Q
u

at
es

en
d

ae

Musanihit Quam

D
o

lu
p

ta
tu

r 
A

u
t 

Q
u

ib
u

s

Aliquatet 
•  Nobis 

Ideliquet

Parchic 
• Suntis Ipsam 
•  Comnis 

Sandam

Officiatis 
Reces 
•  Non Nihil 

Illabo

Ommosana 
Commos 
•  Optaspe 

Modit

Cullaboria  
Sitia Est 
• Dolorunt SUS 
• Aciam

Solution brief

26



Business Analytics
IBM Software

Aliquis eatassimus adi qui te plabore eum sed ut este eations 
ectusamenis dipsam aditamusti solor aut ped quiam sitio omni cones 
prat vitatquam deles nist accupta spelenditae cus dus ipsuntus aut que 
voluptas dolum quae nimolup tatessi magnam endebitatur sim 
repedissequo dolupie ntusanda ideliquibus ulpario nectias simagna 
tiberia voloriatur, quo consequodi omniaerum sitat. Em vitio. Nam 
quidis etur, sin conseque quodi diciis sitinusa dendam quatur, sam eum, 
mos escia verupta tquiatem. Ut inveliquia cus dentiosae por a voles 
solupiet faceste mporeperum et enis eicatib usandanti utem unt harum 
rereperum int aut fuga. Itamus audaeria conse voluptatem.

• 

• 

Uptamendi bo. Nequisquist faccus et vel ipicilum maximus preicatatio. • 

Ro cum quas reruntior mos exernatat quiatius hilit.

• 

Uptamendit rem repellabo. Nequisquist faccus et vel ipicilum maximus • 

preicatatio. Ro cum quas reruntior mos exernatat quiatius hilit.

Solut eturibus molum acera vent fuga.  
Ut quosam latibus alitios nobis.
Corecta quiatiu mquiaes deniscia vendest ionecusam dolupta dolo imus 
in pos erum doluptati alitam quas ra voluptatia volupis del min 
nonsequae enis esto eum rem volumquibus, sandusam nos mo voluptis 
antur, ese essuntet, qui tem. Seqdemporrum ad quis ex ex eiuntion re 
dis que nos estias iliciis esedio te natestrum a numquid erchictasped 
quist est laborat. Tem re, quas unt experrum aliquatiunt.

 Ellantur sam la ipis 
 Iducipiduci

Pelestium est aut lictate• 

Ptiorior auta dempers pedit dolor• 

Quis voluptas evellatibus • 

 Rersperia
Ptiorior auta dempers pedit dolor • 

 Denessi
Rias ati quatius dantum• 

Rum receri cum ex earcim ipsum• 

Animporesti omnis

Maximil igenimo

-Rehendent eicit as min 
-Namenime voloria escimus

Exceatempost 
Etur, Sandes 
Andam Ipsum

Volestruptat  
Quo In Nimus

Luptate Mporeptas

Pratemped Ma  
Qui Aut Quia

Cuptatium Evelici 
Optios Magnist

Nobis Accabor 
Apeles Loremae 
Reiusanimus

Quiscil incition por 
perrovitam volorem

Exero moluptatur

-Volupta eseque 
-Ex et licipsam 
-Quia quis aut quatur

: Od molupic iatium non por maxim untibus, et quassunt. Abo. Lest ese de 
mos doluptate nullest

Source: “Mintore icipsametur sed quate voles coriber,” IBM Corporation.
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All executive summaries developed for IBM SPSS and 
IBM Cognos products use PMS 640 blue. For all other 
product families in the Business Analytics division, it is 
permissible to assign your own color system to your 
materials. Or, if preferred, you may adopt the system 
provided in this guide.

Executive summary white paper

The executive summary white paper provides an execu-
tive audience with a high-level overview, and/or acts as a 
teaser to general audiences before or instead of reading 
the full paper.
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White Paper Executive Summary

The white paper executive summary provides the c-level 
executive audience with a high-level overview, and/or act as 
a teaser to general audiences before or instead of reading
the full paper.

Typically these assets are two or four pages. However, in 
instances where the longer “full” thought leadership white 
paper is not produced, this format may be applied and could 
run up to six pages. 

The image block IBM solid expression is standard in size, 
placement and crop. It is appropriate for all white paper 
executive summaries. Please reference The IBM Look, found 
at http://w3.ibm.com/marketing/dist/index.html or in the 
Collateral Design folder on the Marketing Asset Manager 
(MAM) for more thorough guidelines on the solid expression. 
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IBM Software Group Messaging and Collaboration
White Paper Executive Summary

The Smarter Planet
A mandate for CIO leadership in
a radically changing world

Four routes to a smarter enterprise

nobisquod quatur sit dolumqu aestiumet utes autam, to comnis essit,
qui aut velendeliqui dolorion eiciiscil moluptatis mo et ute sunt alis 
abor alia nis ea non corit presequaesto.

• Unt quissi blab in re vel is et occum quam, suntius veliciumque si
demporiam alit lame volorro cipid quiam. Cea et acest apellent que
debis aut aut maiorumet.

– Non coris perum qui renest, et ideseri ossequam fuga. Itatque net
quia dusda core quibeatem qui as de volupti aectas rem quis con
rerferi buscidelem qui as de volup.

˚ Labor rest adis sinctem venimus rectecto iuscia ius unt
eratent ellupta provide nobitat emporer eritaep.

Rigid processes
Qui occus tatio ut dolore sita nempore nimusci aepernatem quis quo in 

del moluptia similibus dempori oratis et quid molest, comnis esequas
sinveli quatet aditem fuga. Nam sequos doluptatur min porionserum
cum eos sandam, sitas evelitiunt quibust ruptiust, simusa volorror.

A virtualized infrastructure
Us volupicti berae nesti sitiaspe namenec aecias volorisque venimus 
videbissusam eaque laudaecto erovitatios dolorep ellabo. Itatur, volesti
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About IBM Business Analytics
IBM Business Analytics software delivers complete, consistent and 
accurate information that decision-makers trust to improve business 
performance. A comprehensive portfolio of business intelligence, 

and analytic applications gives you clear, immediate and actionable 
insights into current performance and the ability to predict future 
outcomes.

Combined with rich industry solutions, proven practices and 
professional services, organizations of every size can drive the highest 
IT productivity and deliver better results. 

For more information
For further information or to reach a representative:  
www.ibm.com/software/analytics/spss

Request a call
To request a call or to ask a question, go to www.ibm.com/software/
analytics/spss/contactus. An IBM representative will respond to your 
inquiry.
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About IBM Business Analytics
IBM Business Analytics software delivers complete, consistent  
and accurate information that decision-makers trust to improve 
business performance. A comprehensive portfolio of business 

strategy management, and analytic applications provides clear, 
immediate and actionable insights into current performance and 
the ability to predict future outcomes. Combined with rich 
industry solutions, proven practices and professional services, 
organizations of every size can drive the highest productivity, 

As part of this portfolio, IBM SPSS Predictive Analytics software 
helps organizations predict future events and proactively act upon 
that insight to drive better business outcomes. Commercial, 
government and academic customers worldwide rely on IBM 
SPSS technology as a competitive advantage in attracting, 
retaining and growing customers, while reducing fraud and 
mitigating risk. By incorporating IBM SPSS software into their 
daily operations, organizations become predictive enterprises – 
able to direct and automate decisions to meet business goals and 
achieve measurable competitive advantage. For further information 
or to reach a representative visit www.ibm.com/spss.
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poribus ciistis quam, sa secta sum ad mod ullacea invero
blaboreped qui velenis sinciam in es volut ullo consequi utest 
lacerferios dolorumqui invenis dolupta ssinum entia dolo 
volorumquam essimus sae. Met enet voloratatem. Ro
quatquam est que volumquae evenienietur mi, consed magna-
tem. Faccullabo. Modiaspelic tem ellorep edipsum quasperovit 

Contents

2 Edoluptas inti

3 Menis explist aut voluptas veratur?

5 Tatis ut enihil illenienis

6 Molupta simporemque et latesto

9 Quide doluptatur

11 Ut haritam racus

13 Ilam aspiet oluptas inti

14 Epudaecto te porio veleium
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Page Number
Janson Text 55 Roman
7 pt, left aligned 
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Helvetica Neue 75 Bold
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Janson Text 55 Roman
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3    Five critical success factors in overcoming workforce disruptions IBM Global Technology Services      4

Et eicil eos estectur, sitions ereictum quam conemodiam
voluptaturi ut perovid eos aut expliquam fugias consequid
millam dolo magnihitia doluptae sae vellam fugias et labo.
Neque perciendam, quam, ipsum fugiant, corem qui dolorrore
con re, conectore arum veriae quis qui corepra inihict otatiassi
coribus eles et invendita sus. Otatur aspelibus maximusandel
intiisi dolupti re laut re molestiatus sum qui dolupta estiamet 
andis reritatur, voluptatur? Soloris es et ant fugia pa dolorem
rest fugia voluptatiate idem quatum inverum enderitatur mi,
odit repe quo dolore consecu ptaerro videlit ut pre, quos
alicilique pore maximag niaerovit res rem hiliam que dolupta
consequi a nis et doluptaspero inulluptur sitas ipiet, niminct
uritet eatia sedic temporem voluptatur.

Lenima nos essimus ata cum voloremqui
Ipsandae magnimus mi, occuscilisim quia dolupta quaectibusci

chictotatias reperch illaborum sed est, am si coribea sintia sape
pro estia verfera voluptatatur.

• Unt quissi blab in re vel is et occum quam, suntius
veliciumque si demporiam alit lame volorro conecte essinciet
dunt qui aut ellaut asim elitin conecatuscid magnis et eossum
quia dusda core quibeatem qui as de volupti aectas rem quis
con rerferi buscidel s ipid quiam. Cea et acest apellent que
debis aut aut maiorumet.

– Non coris perum qui renest, et ideseri ossequam fuga.
Itatque net adigende eate volecer iscium elitin
conecatuscid magnis et eossum quia dusda core
quibeatem qui as de volupti aectas rem quis con rerferi
buscidelem qui as de volup.

˚ Labor rest adis sinctem venimus rectecto iuscia
ius unt eratent ellupta provide nobitat emporer
magnis eritaep.

Maintain connectivity
Qui que quam quibus doloriost volores enimo volupta temqui

quosam il et adia dolendel in rehene quam nulla intia quam
liquam harum vellorp orruptatem doluptios nonse se sit, cuscias
remquid que re solest ma sequi blacea pro conest, aut maxim
quis ni ipis milla pore diamus doluptatus, nonse pre molor as
ipsapis ullab inturibus magnis cullum sequi sed mo eaquatur?
Nulla consedic tem quis anis ullatum, velesti onsecae. Udam et
aut vite consed magniet dendiore.

Ehento magnis a que quas et lam faccus, corporem. Itatia
doluptam volupicipis re dolum dolorest laces soluptatur?
Aximus cus rem dolorro resequi nonsendit, quis excearc imagnis
eversperum que coreri custius maxim faccabo.

Ut haritam ra cus, consed qui dolorum essundae
perit occus nonem faciandae prates ne veratis
era voluptiunt.

Nam quo tem am quas eatis exceari oreptaquo impe occulpa
voluptate es alici volupta spelit volupta quatiuribus, et, est,
utemquam, ut dellesed qui deniet odis volupid undist, cus mil
mo eum explati. Ut am, sin eum ulparum dipsam in corehentem
incto conem idem inveliquam eum dollam, ut imaions ecabe.

Soloris es et ant fugia pa dolorem rest fugia voluptatiate idem 
quatum inverum enderitatur mi, odit repe quo dolore consecu
ptaerro videlit ut pre, quos alicilique pore maximag niaerovit
res rem hiliam que dolupta consequi a nis et doluptaspero
inulluptur sitas ipiet, niminct uritet eatia sedic temporem volup-
tatur? Qui que quam quibus doloriost volores enimo volupta

sequas id quosam il et adia dolendel in rehene quam nulla intia
quam liquam harum vellorp orruptatem doluptios nonse se sit,
cuscias remquid que re solest ma sequi blacea pro conest, aut
maxim rehene.

Enable communication and collaboration
Itasi amus perum illabore, apiet quatasp ercimpe ium ipsam rem
quae nos ent ut ducimus anditem comnihil istorum que molo
torehendis ea dolum repedigent exerum volupti nisquuntia
ventiam utatque cusdae debis volorem et exerum debitib usdae.

optatemqui consed mos voluptiae lam apissent, quunt. As illum
etusa veles min plabo.

Ut haritam ra cus, consed qui dolorum essundae
perit occus nonem faciandae prates ne veratis
era voluptiunt. 

Onet eni ut volor senimin imporunt laborenis alia poratia
quatiorerum voluptate cuptatq uatemod ulparci minveru
mendam et eseque cum quam elicte essitat incitibus at inveriae
vellupta dolorep reressimi, nos voluptior sit volo odiam aliquidel
id quae porerro et harum fugiae non custiorem illo beatibuscium 
sust quam voluptat et, omnis mil ipsunt. Ribus, inimet at imillam
fuga. Nam andaesequis sum quis et exerumqui dunt etur, sam
labo. Et la doloritatur.

• Magnis dolo omnihicius dem i unt parchictus maxim faccae 
ant et ommo ipsum quatio. Ficipsam quibus quiaese quatur?

• Mus, qui re, omnimagnim eatum quide doluptatur si sum
dolupta nobit dollorio blaborum faceruptur accuptur?

• Itasi amus perum illabore, apiet quatasp ercimpe ium ipsam
rem quae nos ent ut ducimus anditem comnihil istorum?

• Boraes re perio. Ut haritam ra cus, consed qui dolorum
essundae perit occus nonem faciandae?

• Ihillab ium eatatecessi nos illo eiur, dae restem conse labo?

Ur, sus, comnis si doluptas ant, seniscid quisto comniss itectur,
quo illenih icaborumque re des evellup tamus, in reptas sim nit,
temporeste elignatur maxim quibus elecepu dipsum quam venim 
nost, ellabore volorporpor sitaspe plam volesseque eos est, ut alis
dolorum reris nestiis imillen daepedi cimolore sus derepe excea
vent, que omnim comniendit.

Neque perciendam, quam, ipsum fugiant, dolorrore:
Omnis rendit ad ea sim simagni minctatium quatenitia cum si 

inullupti dolenihici cor ab is endis quatur? Qui a nihille ndaesto-
tatem laborum doloreped unt velesequiate sumende platem 
nemporerro que nis modis.

As illum etusa veles min plabo. Xerum est, te
volut eium labo. Et ut rehento tatiae sunt
occabore nobis mo qui berrorp orepro dolorum,
sum hilitiate voluptam quaspelic tem ditatis ut
enihil illenienis molore sequaerum is quam et,
odi deliqui ssuntuscia volor. 

Ribusam quae pelesed ut litatem oditincias sandae. Nam quo
tem am quas eatis exceari oreptaquo impe occulpa voluptate es 
alici volupta spelit volupta quatiuribus, et, est, utemquam, ut
dellesed qui deniet odis volupid undist, cus mil mo eum explatin
poritatur accae inciet la sam expel expliquo est ipit, veligenissi
rem quidebis duci aut re omnimol oriosti usanitatur sinus rest
ad ut lanimil idellab ipsum re et harciis ut ipidebis arumquide
porrovidebit eatecus nobit am amenis alias ratis.

Molupta sequidio blabore mpostrunto corrundia
Nus es vero magnis as eaquatusant pel experchiti volorib eatur,
ommolup tatist haruptatus ut optat. Ique dem nobiti ipis eum
que repro beati core nonsenet moloresto invellam dolut pero
tem acerum enimagn istibusa quae non et, sim quiandita
voluptas et estiam que optatur rerit re voluptae aciis abo.

3.525" 3.525"3.525"
.5" minimum lower margin

3.525"

.7" .7"

.5" .5"

1"

2.
75

"

Thought leadership white paper

37



Specifi cation

Thought Leadership
White Paper

IBM logo color should match 
the color/image block color 
from the cover.

Legal Copy
Janson Text 55 Roman
8/9.75 pt, left aligned

Legal copy should always
fall in right-hand column and 
ideally sits alone on back 
cover. If necessary, content 
that spills over can fl ow into 
the left column.

A recycled paper mark 
accompanied by the required 
text should be included when 
appropriate. These examples, 
and the templates, show the 
mark used in the U.S. Be sure 
to use the mark and text that 
are correct for your country.

The document number is 
placed standard in the lower 
right-hand corner.

Co-marketing logo should be 
placed on back page only 
when this additional logo is 
required.

.5"

4"
.5"

Business Analytics software

© Copyright IBM Corporation 2010

IBM Corporation 
Route 100 
Somers, NY 10589

US Government Users Restricted Rights - Use, duplication of disclosure restricted 
by GSA ADP Schedule Contract with IBM Corp.

Produced in the United States of America  
May 2010 
All Rights Reserved

IBM, the IBM logo, ibm.com, WebSphere, InfoSphere and Cognos are trademarks 
or registered trademarks of International Business Machines Corporation in the 
United States, other countries, or both. If these and other IBM trademarked terms 

 
(® or TM), these symbols indicate U.S. registered or common law trademarks owned 
by IBM at the time this information was published. Such trademarks may also be 
registered or common law trademarks in other countries. A current list of IBM 
trademarks is available on the web at “Copyright and trademark information” at 
www.ibm.com/legal/copytrade.shtml.

SPSS is a trademark of SPSS, Inc., an IBM Company, registered in many 
jurisdictions worldwide.

Other company, product or service names may be trademarks or service marks of 
others.

XXX00000USEN-00

Please Recycle

Thought leadership white paper

38



Flyers are designed to articulate business solution/
service or product information in a very succinct 
manner. Some flyers are promotional in nature and 
the content may vary, based on what needs to be 
communicated, and how and where the flyer is 
being delivered. Flyers are often used to support 
event activities. Typically flyers are set up as trifolds 
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an alternative asset design as flyers should be kept 
brief.

All flyers developed for IBM SPSS and IBM Cognos 
products use PMS 227 pink. For all other product 
families in the Business Analytics division, it is 
permissible to assign your own color system to your 
materials. Or, if preferred, you may adopt the system 
provided in this guide.
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event activities.
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Consecerum ut porenitatus
Et eicil eos estectur, sitions ereictum quam conemodiam 
voluptaturi uque perciendam, quam, ipsum fugiant, 
corem qui dolorrore con re, conectore arum veriae quis 
qui corepra inihict otatiassi coribus eles et invendita su.

Senimin imporunt laborenis alia poratia quatiorerum:

• 

Soloris es et ant fugia pa dolorem rest fugia • 

voluptatiate idem quatum inverum enderitatur mi, 
odit repe quo dolore consecu ptaerro
Poratia quatiorerum voluptate cuptatq uatemod • 

ulparci minveru mendam et eseque cum quam elicte 
essitat incitibus at inveriae vellupta dolorep reressimi, 
nos voluptior sit volo odiam aliquidel id quae
Qui que quam quibus doloriost volores enimo volupta • 

temqui commodiati

About IBM Business Analytics
IBM Business Analytics software delivers complete, 
consistent and accurate information that decision-
makers trust to improve business performance. A 
comprehensive portfolio of business intelligence, 

management and analytic applications gives you clear, 
immediate and actionable insights into current 
performance and the ability to predict future outcomes.

Combined with rich industry solutions, proven practices 
and professional services, organizations of every size can 
drive the highest IT productivity and deliver better 
results. 

For more information
For further information or to reach a representative:  
www.ibm.com/software/analytics/spss

Request a call
To request a call or to ask a question, go to www.ibm.
com/software/analytics/spss/contactus. An IBM 
representative will respond to your inquiry.

IBM Software
Business Analytics

Volut amus provit  
ut exerrum et omnis
Volut amus provitatum experrum 
pa non plabor audit

IBM Corporation 
Route 100 
Somers, NY 10589

US Government Users Restricted Rights - Use, duplication of 
disclosure restricted by GSA ADP Schedule Contract with IBM 
Corp.

Produced in the United States of America  
May 2010 
All Rights Reserved

IBM, the IBM logo, ibm.com, WebSphere, InfoSphere and Cognos 
are trademarks or registered trademarks of International Business 
Machines Corporation in the United States, other countries, or both. 

occurrence in this information with a trademark symbol (® or TM), 
these symbols indicate U.S. registered or common law trademarks 
owned by IBM at the time this information was published. Such 
trademarks may also be registered or common law trademarks in 
other countries. A current list of IBM trademarks is available on the 
Web at “Copyright and trademark information” at www.ibm.com/
legal/copytrade.shtml.

SPSS is a trademark of SPSS, Inc., an IBM Company, registered in 
many jurisdictions worldwide.

Other company, product or service names may be trademarks or 
service marks of others.

Consecerum ut porenitatus
Et eicil eos estectur, sitions ereictum quam conemodiam 
voluptaturi uque perciendam, quam, ipsum fugiant, 
corem qui dolorrore con re, conectore arum veriae quis 
qui corepra inihict otatiassi coribus eles et invendita su.

Senimin imporunt laborenis alia poratia quatiorerum:

• 

• Soloris es et ant fugia pa dolorem rest fugia 
voluptatiate idem quatum inverum enderitatur mi, 
odit repe quo dolore consecu ptaerro

• Poratia quatiorerum voluptate cuptatq uatemod 
ulparci minveru mendam et eseque cum quam elicte 

About IBM Business Analytics
IBM Business Analytics software delivers complete, 
consistent and accurate information that decision-
makers trust to improve business performance. A 
comprehensive portfolio of business intelligence, 

management, and analytic applications provides clear, 
immediate and actionable insights into current 
performance and the ability to predict future outcomes. 
Combined with rich industry solutions, proven practices 
and professional services, organizations of every size can 

decisions and deliver better results. 

As part of this portfolio, IBM SPSS Predictive Analytics 
software helps organizations predict future events and 
proactively act upon that insight to drive better business 
outcomes. Commercial, government and academic 
customers worldwide rely on IBM SPSS technology as a 
competitive advantage in attracting, retaining and 
growing customers, while reducing fraud and mitigating 
risk. By incorporating IBM SPSS software into their 
daily operations, organizations become predictive 
enterprises – able to direct and automate decisions to 
meet business goals and achieve measurable competitive 
advantage. For further information or to reach a 
representative visit www.ibm.com/spss. 
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12/15 pt, left aligned

Body Copy
Janson Text 55 Roman
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Janson Text 56 Italic
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Subhead 2
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9/11 pt, left aligned 
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Boxed Body Copy
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WebSphere sMash for Developers:
• Unleash content as REST services

Doluptios nonse se sit, cuscias remquid que re solest ma
sequi blacea pro conest, aut maxim quis ni ipis milla pore
inturibus magnis cullum sequi sed mo eaquatur? Nulla
consedic tem quis anis ullatum, velesti voluptatum
cullorrum hit haribusci.

• Unt quissi blab in re vel is et occum quam, suntius
veliciumque si demporiam alit lame volorro conecte essit
eossum quia dusda core quibeatem qui as de volupti
aectas rem quis con rerferi buscidel s ipid quiam. Cea et 
acest apellent que debis aut aut maiorumet.

– Non coris perum qui renest, et ideseri ossequam
conecatuscid magnis et eossum quia dusda core
quibeatem qui as de volupti aectas rem quis con
rerferi buscidelem qui as de volup.

˚ Labor rest adis sinctem venimus rectecto
iuscia ius unt eratent ellupta provide nobitat
emporer eritaep.

A virtualized infrastructure can ease worker access
and hasten disaster recovery

Us volupicti berae nesti sitiaspe namenec volorisque 
venimus videbissusam eaque laudaecto erovitatios enis
bus rem veligenis ad etur nam aut veleos ditate re volen-
tist, conecte et occaeces estrunt dem fuga. Itaturi busci-
molupti ilitas audios maximod asit enimint. Nam ulluptur 
seque veri velent et voluptatur? 

Neque odit il et essequam nam que paribus rem velige-
nis ad etur nam aut veleos ditate re volentist, conecte et
occaeces estrunt dem fuga. Itaturi buscimolupti ilitas 
audios maximod asit enimint.

Estectur, sitions ereictum quam conemodiam voluptaturi
ut perovid eos aut expliquam fugias consequid millam dolo
magnihitia doluptae sae vellam fugias et labo. Neque
perciendam, quam, ipsum fugiant.

Introducing WebSphere sMashod —
Leveraging Web 2.0 to meet the
“Situational” needs of your business
Ehento magnis a que quas et lam faccus, corporem.
Itatia doluptam volupicipis re dolum dolorest laces
soluptatur? Aximus cus rem dolorro resequi nonsendit,
quis excearc imagnis eversperum que coreri custius
maxim faccabo. Itam quia volluptat essum andessita nia
dit facerov idebit poreperum dolut doluptam exes
modicient amusam nones. Udam et aut vite consed
magniet dendiore, susam, cum in pore soloriorem
endita doluptate moluptibus, ullor sequias am que
voluptatum cullorrum hit haribusci nis nessitatem et
dolori ratiam imporrum facerep udaest dit, ipit libearum
nost, ipid ut escilliqui.

Volupit, quae vendae re quiducias qui
qui totatis quiae quidenderati deritate
ccaepta eicie is sima voluptia.

Empos eaquate pre desectotatur, ommo blaborporae.
Nem sum faccusa voluptatur, inporia porianimaio
cumquas ea dia non cuptis endit am eatus, tendem
faccatem fugit explique audit vellend iandant iunt.

Alit, conet eni ut volor senimin imporunt laborenis alia
poratia quatiorerum voluptate cuptatq uatemod ulparci
minveru mendam et eseque cum quam elicte essitat
incitibus at inveriae vellupta dolorep reressimi.
Conectore arum veriae quis qui corepra inihict otatiassi
coribus eles. Feratium reicienit, sum ut inveles
nectasperunt volupta epeliquidio mo quodit el mod
moluptatque di sumquiam expla exdenestis duciet ad
modit arianda estibus volorro is ad quosseriassi
doluptatem facepro ratibus eseque es quatur, idendio
nsectesci dem quam ex elique sedipsae modit amet
platurem ipitiantia.

• Quickly combine services and feeds
with visual tools
Nam quotem am quas eatis exceari oreptaquo impe
occulpa voluptate es alici volupta spelit volupta
quatiuribus, et, est, utemquam, ut dellesed qui deniet
odis volupid undist, cus mil mo eum explatin poritatur
accae inciet la sam expel expliquo est ipit, veligenissi
rem quidebis duci aut re omnimol oriosti usanitatur
sinus rest ad ut lanimil idellab ipsum re et harciis ut
ipidebis arumquide porrovidebit eatecus nobit am
amenis.

: Od molupic iatium non por maxim untibus, et quassunt. 
Abo. Lest ese de mos doluptate nullest.
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Interactive PDF

Short-Form

Interactive PDFs can be used to provide basic “navigation” 
capabilities to otherwise traditional collateral. For example, 
when you have a brochure, white paper or other asset
where you want to enable the viewers’ ability to move quickly 
between sections, an interactive PDF should be utilized.
This is especially helpful when you are creating an asset
that provides a full and broad discussion of a topic, but your 
audience may only be interested in areas relevant to
their industry.

The interactive PDF is primarily viewed on screen and can 
either use a short form or long form, depending on the levels 
of content and sections being presented. This short-form 
treatment provides a relatively simple, high-level navigation. 
Whereas, the longer-form applies a table of contents for 
deeper, more specifi c navigational options.

The image block IBM solid expression is standard in size, 
placement and crop. It is used when the image can help 
communicate the content, such as in when discussing 
a specifi c industry. If the piece is primarily about individual 
IBM offerings (or combinations of offerings) and no available 
image block treatment is appropriate, a color block may 
be used. Please reference The IBM Look, found at http://w3.
ibm.com/marketing/dist/index.html or in the Collateral Design 
folder on the Marketing Asset Manager (MAM) for more 
thorough guidelines on the use of the solid expression. 

IBM Software

Nem Sum Faccusa
Porianimaio Cumquas
Dia non Cuptis Endit
Custibea premquid quia invelec que doloriost
volores enimo volupta temqui commodiati

Industry area

.5".5"

.875" 
.5"

2.85"

3.95"

.5"

.7"

Title/Subtitle Baseline

.2" (hard return) 

Industry Identifi er
Janson Text 55 Roman
9 pt, title case 
right aligned

Business Unit Identifi er
Helvetica Neue 75 Bold
11 pt, -10 tracking
left aligned

Title/Subtitle
maximum 
height 2"
length 5.8"

Title
Helvetica Neue 75 Bold
24/26 pt, -20 tracking 
left aligned

Subtitle
Janson Text 56 Italic
14/16 pt, left aligned

All interactive PDFs developed for IBM SPSS and IBM 
Cognos products use PMS 124 yellow/PMS 158 orange. 
For all other product families in the Business Analytics 
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Interactive PDF (short form)

Interactive PDFs can be used to provide basic “naviga-
tion” capabilities to otherwise traditional collateral. For 
example, an interactive PDF should be utilized when you 
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sections in a brochure, white paper or other type of asset. 
The interactive PDF is primarily viewed on screen and can 
either use a short form or long form, depending on the 
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Short-Form

Interactive PDFs can be used to provide basic “navigation” 
capabilities to otherwise traditional collateral. For example, 
when you have a brochure, white paper or other asset
where you want to enable the viewers’ ability to move quickly 
between sections, an interactive PDF should be utilized.
This is especially helpful when you are creating an asset
that provides a full and broad discussion of a topic, but your 
audience may only be interested in areas relevant to
their industry.

The interactive PDF is primarily viewed on screen and can 
either use a short form or long form, depending on the levels 
of content and sections being presented. This short-form 
treatment provides a relatively simple, high-level navigation. 
Whereas, the longer-form applies a table of contents for 
deeper, more specifi c navigational options.
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image block treatment is appropriate, a color block may 
be used. Please reference The IBM Look, found at http://w3.
ibm.com/marketing/dist/index.html or in the Collateral Design 
folder on the Marketing Asset Manager (MAM) for more 
thorough guidelines on the use of the solid expression. 
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Long-Form

Interactive PDFs can be used to provide basic “navigation” 
capabilities to otherwise traditional collateral. For example, 
when you have a brochure, white paper or other asset
where you want to enable the viewers’ ability to move quickly 
between sections, an interactive PDF should be utilized.
This is especially helpful when you are creating an asset
that provides a full and broad discussion of a topic, but your 
audience may only be interested in areas relevant to
their industry.

The interactive PDF is primarily viewed on screen and can 
either use a short form or long form, depending on the levels 
of content and sections being presented. This short-form 
treatment provides a relatively simple, high-level navigation. 
Whereas, the longer-form applies a table of contents for 
deeper, more specifi c navigational options.

The image block IBM solid expression is standard in size, 
placement and crop. It is used when the image can help 
communicate the content, such as in when discussing 
a specifi c industry. If the piece is primarily about individual 
IBM offerings (or combinations of offerings) and no available 
image block treatment is appropriate, a color block may 
be used. Please reference The IBM Look, found at http://w3.
ibm.com/marketing/dist/index.html or in the Collateral Design 
folder on the Marketing Asset Manager (MAM) for more 
thorough guidelines on the use of the solid expression. 
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Introduction

Portfolio Overview

Maintenance and
Technical Support Services
• IBM Hardware Maintenance Services –

base maintenance
• IBM Hardware Maintenance Services –

warranty service upgrade
• IBM Hardware Maintenance Services –

warranty and maintenance option
• IBM Hardware Maintenance Services –

maintenance enhancement
• IBM Software Support Services –

Software Maintenance
• IBM Software Support Services –

Support Line
• IBM Software Support Services

– Account Advocate
– Enhanced Technical Support
– Custom Technical Support

Business Continuity and
Resiliency Services

IBM Internet Security Systems

Site and Facilities Services

Server Services

Storage and Data Services

IT Strategy and Architecture Services

Middleware Services

End User Services

Integrated Communications Services

Tools and Education
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Technical Support Services
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Platforms supported
IBM System x, IBM System i, 
IBM System p, IBM BladeCenter and 
IBM System Storage™ hardware

About IBM Business Analytics
IBM Business Analytics software delivers complete, 
consistent and accurate information that decision-
makers trust to improve business performance. A 
comprehensive portfolio of business intelligence, 
advanced analytics, financial performance and 
strategy management and analytic applications gives 
you clear, immediate and actionable insights into 
current performance and the ability to predict future 
outcomes.

Combined with rich industry solutions, proven 
practices and professional services, organizations of 
every size can drive the highest IT productivity and 
deliver better results. 

For more information
For further information or to reach a representative:  
www.ibm.com/software/analytics/spss

Request a call
To request a call or to ask a question, go to www.
ibm.com/software/analytics/spss/contactus. An IBM 
representative will respond to your inquiry. 
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About IBM Business Analytics
IBM Business Analytics software delivers complete, 
consistent and accurate information that decision-
makers trust to improve business performance. A 
comprehensive portfolio of business intelligence,  

strategy management, and analytic applications 
provides clear, immediate and actionable insights 
into current performance and the ability to predict 
future outcomes. Combined with rich industry 
solutions, proven practices and professional services,  
organizations of every size can drive the highest 

deliver better results. 

As part of this portfolio, IBM SPSS Predictive Analytics  
software helps organizations predict future events 
and proactively act upon that insight to drive better 
business outcomes. Commercial, government and 
academic customers worldwide rely on IBM SPSS 
technology as a competitive advantage in attracting, 
retaining and growing customers, while reducing 
fraud and mitigating risk. By incorporating IBM SPSS 
software into their daily operations, organizations 
become predictive enterprises – able to direct and 
automate decisions to meet business goals and 
achieve measurable competitive advantage. For further 
information or to reach a representative visit 
www.ibm.com/spss. 
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