The Wayfind Process

a

Company Prospects &
Customers
R e T
Why \lgigjs Brand Personas Context Research

~ /_..
b 4

/ A

Industry }{Competition
\ r, .\ ﬁf

»6’6( \\.

[ Content & Messaging ]

Marketing & Infrastructure
(tools, technology, people, processes)
CRM, automation, beacons, etc.

TACTICS BUYING CYCLE

SEO, Advertising, Referrals \/
Sales, Webrstilte, gBIog, Social + Attract + Resea rCh
CTAs, Offers, \'/ Educate
Landing Pages j Ca pture L
Email, Drip a2 Nur:ure k. A Compare
Email | Decide
Blog, Email,
Social, Offers Eil;itrc;gge
(CX)

Surveys, Reviews,
Testimonials

9%

)
o2

LEARN. DO. GROW. Wayfind Marketing



