


Meet the Team

Name Name Name Name
Title Title Title Title

VETERAN ENTREPRENEUR WITH OVER 35 «  VETERAN ENTREPRENEUR WITH OVER 35 VETERAN ENTREPRENEUR WITH OVER 35 VETERAN ENTREPRENEUR WITH OVER 35
YEARS OF EXPERIENCE IN REAL ESTATE YEARS OF EXPERIENCE IN REAL ESTATE YEARS OF EXPERIENCE IN REAL ESTATE YEARS OF EXPERIENCE IN REAL ESTATE

« FOUNDER 86 (INTEGRATED BUILDING GROUP) «  FOUNDER 86 (INTEGRATED BUILDING GROUP) « FOUNDER 86 (INTEGRATED BUILDING GROUP) FOUNDER [B6 (NTEGRATED BUILDING GROUP)
CONSORTIUM OF CONSULTING AND CONSORTIUM OF CONSULTING AND CONSORTIUM OF CONSULTING AND CONSORTIUM OF CONSULTING AND
SERVICE COMPANIES SERVICE COMPANIES SERVICE COMPANIES SERVICE COMPANIES

« WORKED IN THE CANADIAN HEALTHCARE « WORKED IN THE CANADIAN HEALTHCARE  WORKED IN THE CANADIAN HEALTHCARE  WORKED IN THE CANADIAN HEALTHCARE
DEVELOPMENT FOCUSING ON ACCESS TO DEVELOPMENT FOCUSING ON ACCESS TO DEVELOPMENT FOCUSING ON ACCESS TO DEVELOPMENT FOCUSING ON ACCESS TO
PRIMARY CARE FOR COMPLEX PATIENTS PRIMARY CARE FOR COMPLEX PATIENTS PRIMARY CARE FOR COMPLEX PATIENTS PRIMARY CARE FOR COMPLEX PATIENTS
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Here's why we want to talk to you..

In a demanding world where
there aren't enough hours in
the day, making the most out
of every moment is more
important than ever

The REMz exists to empower

you to be your best self
through better sleep.
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Sleep deprivation is a public health crisis

% People aren't getting enough
% |t stresses them
% Makes them sick
% The vicious cycle continues

% People are struggling without the right information and
tools to improve their sleep

% Doctors are becoming more hesitant to prescribe
pharmaceuticals because they can become addictive and
prevent REM sleep

% Sleep is critical to our emotional processing




of adults want
to improve their
sleep?

of adults report
not sleeping
wellt




.and the consequences of poor sleep are serious

.Leading to an increased risk of3:
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.and a huge financial cost to society?:
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REMz is poised to disrupt a $500 billion market

Global
Wearables Market

$32,600,000,000
+15.9% CAGR5

Global Sleep
Economy
$488,000,000,000 |
+6.3% CAGR4

Global
Neurostimulation
Market
$6,300,000,000
+13.7% CAGRS
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80,000,000 customers is our starting point REMF

Europe & North America 15+ years old = 600, 000,000 ppl
80% of them want to improve sleep*= 480, 000,000 ppl

Innovators & Early Adopters

80,000,000

people represent the bullseye opportunity at launch

By,



20 TINUTES ON THE TONGUE
1 WITH A WIND-DOWN ACTIVITY

2 RESTORATIVE SLEEP
5 TRACKING & INSIGHTS

A1 VN THE DAY




REMz a modern, consumer-friendly solution

@ STIMULATING ELECTRODES [N PALATE REGION

é&\_@ SOFT SIICONE MOUTHEUARD
\ A
MRELESS CHARGIG @‘\ }

SIART PHONE CONTROLLED

BLUETOOTH ENABLED @

INTEGRATED PULSE GENERATOR & BATTERY




The Superhighway to the brain

BRAIN STEM IS THE CONTROL CENTRE

CRANIAL HERVE CONNECTION sy

~ TONGUE INNERVATED BY - MIDBRAIN, PONS, MEDULLA, THALAMUS
2 (RANIAL NERVES GENERATE BRAIN WAVES & CONTROL
BASIC FUNCTIONS
oL S

T0 THE BRAIN STEM




The brainstem is the control centre

‘ SLEEP-WAKE CYCLE
) \@ NREF/REN SLEEP

A

SENSORY & MOTOR (OHTROL

BODY TEMPERATURE "\

BREATHING & HEART RATE

BRAIN WAVE GENERATION




Reasons to Believe

*
*
*

Existing patent protection
Compelling data exists for immediate launch

Stimulation delivery system is scalable using
modern technology

Medical device modality demonstrates
usability of technology in real-world setting

Future potential of the technology




.With unlimited health & wellness opportunities
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FOCUS REACTION TIME PRODUCTIVITY COGMITION PERFORMANCE WEIGHT
MANAGEMENT
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The strategy to disrupt a $500B market and monetize the IP RIREMY 4

<$200/unit

Subscription
$10-$20/Month

* Wellness Focused
« Direct-to-Consumer
« Wearable Users




Next steps to realize the opportunity

# Review scientific data with KOLs in sleep

% Develop consumer prototype

% |nsights to inform branding and launch strategy
* Launch (Europe & North America)

% Further research (REM sleep & Wellness)

If not us, who?
If not now, when?
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