TIMOTHY BRUNS

Creative Story-Doer / Design Strategist
Los Angeles, CA

w: timothybruns.com
e: timothybruns@me.com
m: 347.203.5310

Every great brand has a great story waiting to be told. But traditional marketing, or storytelling is just part
of the formula. As a Story-Maker, | delve into the essence of your brand to create IDEAS people want to
involve themselves in. Throughout my career I've developed creative campaigns and led teams with creative
strategies that differentiate and build awareness, TV spots and videos that invite people into your story,

and interactive and social experiences that encourage people to jump in and participate with your brand.
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Executive Creative Director Cheil/The Barbarian Group NYC, 2009- 2010  Razorsh - NYC, Philadelphia & Seattle, 2002- 2003 DDB. Chicago
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Creator Community Leader and
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and other Nesle brands such as Maggi accounts and creative development Responsible for overall creative online At Drector
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Time Magazine, Tupperware, Unicast, and Hotwire.
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BFA, Graphic Communications, Washington University - St. Louis, 1988
MS, Strategic Design + Management, Parsons School of Design Strategies, 2015



